
WTM Americas
& Caribbean

www.wtmlondon.com

AMERICAS  17/10/07  13:54  Page 92



Brazil
Bringing colour to your life

The largest country in South America, Brazil is a watercolour painted with diversity, its unique lifestyle 

and great natural beauty enchanting tourists from around the world, who inevitably return home looking

forward to their next visit. Over the next few pages, we invite you to explore all that Brazil has to offer,

and to get a taste of the many ways it brings colour to everyday life 

It’s still dark and cold outside. The alarm
clock goes off and the news on the radio
irritates with its politics, when you really
wanted to listen to sport. You follow the
daily routine – running to the subway, 
seeing the same people on the platform,
looking up at the same grey sky, catching
the train, and looking forward to the 
morning break by the time you reach 
your desk.

The scene is familiar whether in London,
Paris, Milan or any great city. And even if the
sky isn’t grey, the routine of modern life can
make existence a little monochromatic.

Time, then, to accept an invitation on a 
voyage of discovery that has all the rainbow
colours and attractions to suit every taste.
To a country of great metropolises and an
intense cultural life, where the sun bathes
unending beaches, crystalline water 
cascades, the fauna and flora invigorate

with their diversity, and the friendly, smiling
people are waiting for the chance to trans-
form a complete stranger into a great friend.

Wonder that welcomes the world

Some people say they have seen the statue
of Christ the Redeemer lifting His arms and
celebrating a goal on being included among
the Seven New Wonders of the World. In
truth, the monument that stays with arms
permanently spread above the city of Rio 
de Janeiro had its new status confirmed in a
ceremony performed in on July 7 this year
in Lisbon.

In the final voting phase, the Christ competed
with 20 other great engineering works from
across the world. In all, the organisers of
the New7Wonders Foundation, based in
Switzerland and a non-profit-making civil
association, received more than 100 million
votes. The initiative had the backing of

UNESCO (United Nations Educational,
Scientific, and Cultural Organisation). 

“Christ the Redeemer is a great Brazilian
icon. In addition to being a beautiful work 
of art, it is packed full of symbolism,” says
Jeanine Pires, president of Embratur (the
Brazilian Tourist office). “More than an
attraction for devout pilgrims, this simple
image brings to mind the receptivity and
amiability of Brazilians, with arms always
open for friends from the entire world. 
With the inclusion of the Christ in the 
New Wonders, we will attract even more
international attention and strengthen 
the Destination Brazil promotion.”

Strategies for the joint promotion of Brazil;
Peru with the city of Machu Picchu; and
Mexico, the Chichen Itzá pyramids, are
already being formulated by the Latin
American countries in the list of the Seven
New Wonders of the World. In addition,

there is the possibility of working with all
the nations that had attractions included 
in the list.

Guard of the cariocas

The Christ the Redeemer statue is located
on top of the 710-metre-high Corcovado
Headland, on the shores of Guanabara Bay,
in the Tijuca National Park. An environmen-
tally protected area, the lush vegetation of
the Atlantic Forest safeguarded in all 
directions, this is the largest urban forest
in the world.

The statue is 38 metres high, made of 
soapstone, and weighs 1,262 tonnes. 
The first sketches were drawn by the
painter Carlos Oswald and then perfected
by the French sculpture Paul Landowski,
who designed the Christ’s hands and head.
The project was managed by the engineer
Heitor da Silva Costa, construction took five
years, and the opening ceremony was on
October 12, 1931. 

Access to the monument is by a pedestrian
walkway, by a paved road or via a 100-year-
old railway – a pilgrimage made by more
than 600,000 people a year.

During the staging of the Pan-American
Games in the city in July this year, many
delegations took advantage of their spare
time to have their picture taken next to the

monument. “The view of the city from up
here is beautiful,” said Canadian gymnast
Jared Walls. “It’s an honour to be able to 
visit one of the Seven Wonders of the World,”
added Kaley Fountain, a soccer player with
the U.S. women’s team, who said that for 

a long time she had wanted to visit the
‘country of soccer’, as Brazil is known.
“Maracanã is fantastic, the opening ceremony
for the Games was impressive,” declared 
fellow team member Becky Edwards, 
pointing out the stadium below.
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Christ the Redeemer: Rio de Janeiro

Maracanã Stadium: Rio de Janeiro

Foz do Iguaçu, Paraná

Offer your clients a unique 
trip and win over fans of 

the Wonders of Brazil.

When you put forward Brazil as a destination for your clients you get yourself 
fans forever because Brazil is always an unforgettable trip with exuberant 
scenery, rich culture and the comfort and luxury of international standard 
hotels and resorts. Next time you sell, offer Brazil to your client.

Garopaba, Santa Catarina

Tony Cebrian, from 
Spain, another fan 

of Brazil.
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Investment for the future

The experience gained through the 
organisation and successful completion of
the 15th Pan-American Games proved the
Brazilian capacity for hosting great sports
events. Heartened by the outcome, 
authorities and private initiatives are to
continue the efforts that have already 
guaranteed the 5th Military World Games
will be held in Rio de Janeiro in 2011. Now
they are pitching for the  2014 FIFA World
Cup – the host country will be announced
on October 30 in Switzerland – and  the
Olympic Games of 2016.

“The Pan proved the mobilisation capacity of
our society to carry out great events with full
technical ability, as well as the full involvement
of the public,” says Jeanine Pires. “The effort
put into attracting the World Cup and Olympic
Games, occasions Brazilians have long yearned
to stage, will be even bigger and would result
in events that will enter the history books.”

To give an idea of the size of the Pan
American Games, it reunited 5,662 athletes
from 42 countries to compete in Rio. In total,
including the members of all the delegations
and the team of volunteers, around 80,000
people were involved in the event.

However, the legacy of the Pan-American
Games is not limited to gaining self-
esteem. It produced many benefits in 
terms of urban and sports infrastructure,
professional qualifications, security, social
and sport development, among several
other aspects. In total, the Brazilian 
government invested more than R$ 3.5 
billion in various areas to stage the event. 

Games benefit tourism

Rio de Janeiro received significant investment
for the Games which will benefit tourism.
This went towards projects such as airport
improvements, especially at Santos
Dumont, dedicated to national traffic and
with excellent connections to Brazil’s other
cities. Over the two weeks of the Games, it
had to be prepared to handle a concentrated
flow of 630,000 tourists, including 20%
from overseas, according to estimates. 

Safety in the city was also improved. About
6,000 men strengthened the police force
and new equipment was put into operation:
1,700 police cars, 1,200 monitoring cameras
and 14 helicopters. An international 
standard intelligence centre was also 
built. The result was a level of incidents
compatible with those of other great events
around the world, and compliments by 
foreign visitors.

The professional qualification projects gave
opportunities to more than 10,000 needy
youths to act as civic guides or to be trained
to work in hotels or in catering at the Pan-
American Village. And taxi drivers and
tourism professionals also received special
guidance in providing their services. 

For the various competitive events, 
14 facilities were created, adapted or
remodelled. All were in accordance with 
the international federation rules for each 
category, and with the accessibility 
standards of the Brazilian Association of
Technical Norms (ABNT). This was vitally
important, as after the Pan, the city hosted
the 3rd Parapan-American Games.
Incidentally, the concern with accessibility
does not stop there: the main tourist
attractions and a considerable part of 
the hotel infrastructure already welcomes
special needs visitors.

Brasília – the heart of the country

On April 21, Brazil celebrated the 47th
anniversary of the foundation of its capital,
contemporary  Brasilia, in the Federal District.
Raised amid the red dust and twisted
trunks of the Brazilian terrain, today the city
is synonymous with progress and proud of
being the only city constructed in the 20th
century to be declared a Historic and
Cultural Heritage of Humanity site by
UNESCO.

The planning of Lúcio Coast, the modern
architecture of Oscar Niemeyer, and the
contributions of landscaper Roberto Burle
Max, turned Brasilia into a worldwide point
of reference for urban development, with
one of the best qualities of city life in the
country. Vast green spaces and conservation
areas, totalling 121 mÇ per inhabitant,
make Brasilia an ecological sanctuary at the
heart of the country’s administrative and
political power. With all these attributes,
Brasilia is fourth in the league table of
Brazilian cities holding international events,
side by side with Fortaleza, in the State of
Ceará.

The city offers architectural treasures,
countless cultural events, gastronomic itin-
eraries, and many leisure options. A number
of the tourist attractions deserve special
attention, including the Praça dos Três
Poderes (Three Powers Square), and the

Esplanada dos Ministérios (Ministries
Esplanade), where the Metropolitan
Cathedral of Brasilia is shaped like hands 
in prayer. 

Other highlights are the JK Memorial, 
raised in homage to the founder of the 
city, Juscelino Kubitschek; the Dom Bosco
Church and its wonderful stained glass
windows; the National Park of Brasilia, with
fauna and flora typical of the species found
in Brazilian forests; Lago Paranoá, whose
waters invite watersports; and the JK
Bridge, named in 2003 as the prettiest
bridge in the world by the Engineering
Society of Pennsylvania State, in the US.
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Mega events in Rio

� In February, 2006, the Rolling Stones
performed the biggest open-air concert
in the band’s history at Copacabana
beach, with an estimated audience of
1.5 million “The concert was fantastic. 
It was the first time we performed like
that,” said Mick Jagger, the veteran
leader of the group.

� On New Year’s Eve, 1994, however, on
the same beach, Rod Stewart enjoyed an
even bigger concert, with around 3.5
million spectators. The Guinness Book 
of Record notes the event as the biggest
open-air rock concert in history – Rio de
Janeiro is a city used to great parties.

Reveillon: Rio de Janeiro

City of Sports Complex: Pan American Games

Brasília: Federal District

Metropolitan Cathedral: Brasília, Federal District
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Mysticism, ecotourism 
and entertainment

A great number of attractions near Brasilia
make the city an even more complete
tourist destination. Some 226 km to the
north of the capital, the National Park of
the Chapada dos Veadeiros offers charming
canons and waterfalls, and Alto Paraíso de
Goiás has one of the biggest concentrations
of quartz in the world.

Still in the State of Goiás, Pirenópolis is the
entrance to another great ecological reserve,
the Serra dos Pireneus State Park. In 
addition to waterfalls and countless sports
opportunities, such as tree top walking,
trekking, rappelling and rafting, the visitor
will be able to go back in time and admire
buildings from the 18th century. For those
looking for relaxation, the thermal waters
of Caldas Novas are the ideal treatment.
Hot baths in the aquatic parks and hectic
parties also captivate children and the
young at heart. 

All these attractions are nearer than ever
before. Since July, TAP Air Portugal has been
operating five flights a week connecting the
national capitals of Lisbon and Brasilia.

Natal – newest star of the 
northeast coast

Natal, capital of Rio Grande do Norte State,
is among the main beach destinations in
Brazil. The city of 710,000 inhabitants is a
magnet for travellers who appreciate tranquil
beaches, coconut tree landscapes, dunes and
swimming pools formed by reefs. Situated
in the northeast, in a strategic position
towards the east of South America, the city
is about seven hours by air from Europe. 

Beaches to suit all tastes can be found in
Natal. A good observation point to admire
the attractions and take photographs is
Ladeira do Sol. Mount Morro do Careca, 
one of the popular picture post card views

of the city, is on Ponta Negra beach, famous
for the vibrant atmosphere in its bars,
restaurants and nightclubs. The route to 
the top of the mountain is by buggies, an 
exciting trip with historical curiosities and
pretty landscapes en route. It’s well worth
checking out

Artistas beach, five minutes from the centre
of Natal, and Forte beach, the last along 
the urban coast, are also outstanding. The
choppy seas off Artistas beach, characterised
by high tides, are great for surfing, while
Forte beach has calm waters due to the
coral reef along its length. At full tide, warm
water swimming pools are formed and
strong winds make the beach ideal 
for windsurfing.

On Forte beach, the Forte dos Reis Magos
symbolises Natal’s foundation. It was built
at the end of the 17th century in order to
hinder invasion by French squadrons in the
region. Today, it even hosts skateboard 
competitions, an unusual combination. 

The Potiguar coast also has various sites for
sandboarding, a type of skiing practised on
sand dunes, and its variation, ‘esquibunda’
(skibottom), the local name for a sport in
which the descent is done sitting on a
wooden board.

According to the Study of International
Tourist Demand EMBRATUR 2006, the 
capital of Rio Grande do Norte was the
eighth most-visited leisure destination in
Brazil last year. And travelling to the country
is becoming easier and easier. A direct
Thomsonfly charter flight leaves London 
for Natal on Thursdays until April 2008. Last
season, weekly charter flights on this route
recorded high satisfaction levels from the
UK market. 

Deciding between sport and culture

Brazil has 10 locations on the list of
UNESCO Humanity Cultural Heritage sites.
These include the historic centres of Goiás
(Goiás State), Salvador (Bahia State), Olinda
(Pernambuco State), São Luís (Maranhão
State), Diamantina and Ouro Preto (Minas
Gerais State), the Bom Jesus de Matosinhos

Sanctuary, in Congonhas do Campo (Minas
Gerais State), the Plano Piloto of Brasília
(Federal District), the National Park of Serra
da Capivara (Piauí State), and the jesuitic-
guaranis ruins of São Miguel das Missões
(Rio Grande do Sul State).

All are places of cultural significance for 
visitors from around the world. Find out a
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Is ET in Brazil?

� Inhabitants of the Chapada dos
Veadeiros say that, according to NASA,
the American space agency, the region
would be the most luminous point on
Earth seen from space, due to the large
amount of quartz crystals in the ground.
Moreover, it is located on the 14th 
parallel, the same that crosses Machu
Picchu. Such stories contribute to the
mystic atmosphere of the place.

Every day is beach day

� Natal is also affectionately called 
‘The City of the Sun’. This because it is
located near the Equator and enjoys up
to 300 days of sunshine a year and an
average temperature of 26.6º C.
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Cavalhada: Pirenópolis, Goiás

Natal: Rio Grande do Norte, Northeast

Serra da Capivara: Piauí

Get to know wonderful 
cities and become a fan of 

the other wonders of Brazil.

Coming to Brazil is taking an unforgettable trip to wonderful cities, warm-water 
beaches and exuberant nature. It is being welcomed to the comfort of hotels 
and resorts of international standards. Come see Brazil on your next trip.

Nicholas, Matilda and 
Kelly, from England, 

fans of Brazil.

Pelourinho, Bahia, Northeast

Christ the Redeemer, Rio de Janeiro
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Constant presence

To maintain a presence in the consciousness
of the British market, both for business 
and leisure visitors, Brazil has advertised its
messages widely. This year, the Ministry of
Tourism/Embratur is spending more than
R$ 2.5 million on media advertising, 
including the internet, to promote its
‘Brazil. Become a fan!’ campaign.

The country also participates in large
tourism events, such as Confex,
Destinations, and the WTM. In 2007, the
agenda has also included The Holiday &
Travel Shows (Manchester and Glasgow)
and The Holiday World Experience (Dublin).
Participation in tourism expos has been
complemented by a presence at commercial
events in partnership with the national
agency for exports and investment, Apex-
Brazil. These include the Farnborough Air
Show, and the Offshore Europe oil and gas
sector expo. Thus Brazil advertises the
national capacity in specific sectors.

Training for the trade

With the aim of facilitating the marketing
of Brazilian products, services and tourist

destinations, Embratur has developed the
Specialist Travel Agent in Brazil training 
programme. Its objective is to turn foreign
professionals into experts on the country,
providing them with information and thus
contributing further to the development of
their careers. The course is arranged in five
modules and disseminated through a 
specially developed online tool. The most
recent edition focusing on the UK market
was between September and October this
year. From January to December 2008, 
various editions will target other countries
in their own language. 

For additional information, please visit
http://www2.fgv.br/fgvonline/Embratur/. 

Some of the other projects that help the
work of the tourism professional are:

� Caravana Brasil – helps overseas operators
know and understand, in loco, Brazilian 
destinations

� Discover Brazilian Events – presents
Brazilian tourist destinations in a segment-
ed form, according to the Watercolour Plan.
Features a business round between
Brazilian co-exhibitors, operators, travel

agents and local airlines to follow up on
events. 

� Road shows – staged with local partner-
ships to take Brazilian exhibitors to various
cities for presentations. The last edition in
the UK visited London, Manchester and
Glasgow in June.

More information on the programmes and
activities of Brazil abroad can be obtained at
http://www.braziltour.com/brasilnetwork,
which was specially developed to foster
relationships with the international tourism
trade.

Brazilian Tourism Office – 
UK & Ireland

Director: Glauco Chris Fuzinatto
E-mail: ebt.uk@embratur.gov.br
Tel: +44 (0)20 7396 5551
Berkeley Square House, 2nd Floor, London,
UK W1J 6BD 

The international media can access assistance
through Embratur’s public relations 
programme. For information on international
tourism in Brazil and other themes, our
team’s address is rp@embratur.gov.br. 

little more about what we have to offer by
visiting the dedicated site on the Brazilian
Tourism portal: www.braziltour.com/
heritage. There you will find news, historic
data, a calendar of parties and events,
weather updates, attraction tips, suggestions
for related itineraries, photos and maps. 
You can also take a virtual tour of the 
destinations and download screen savers. 

On the other hand, if you are into sport,
access www.braziltour.com/golf. There, golf
enthusiasts will find various information
about the courses in Brazil. The user can
view videos and photos of the fairways and
greens, get to know their features (number
of holes, types of grass, specific difficulties,
etc.), and pick up suggestions on related
tourist itineraries and weather data.

Top 10 destination for events

Brazil is among the Top 10 countries in the
world for hosting MICE events. There were
207 international meetings in 2006, which
guaranteed it seventh position in the ICCA
(International Congress and Convention
Association) rankings, the first time a Latin
American nation has appeared in this elite
group. The country moved up four positions
compared to 2005, when it occupied 11th
position with 145 meetings. Brazil is also
the second best destination on the
American continent for conferences 
after the United States.

Brazil is not only among the world’s Top 10
in terms of the number of events it stages,
but also in participants. Retaining its 
position of 2005, when delegates were 
estimated to total 130,265, the country 
currently holds eighth spot in the rankings,
receiving 158,793 participants last year. 
Also worthy of mention is the fact that

eight Brazilian cities appear among the
world’s top 200 events destinations. Proof,
indeed, that the facilities are sufficiently
diverse in size and profile to meet the needs

of a demanding international corporate
market. Included in the rankings are São
Paulo (18th), Rio de Janeiro (26th), Salvador
(72nd), Fortaleza and Brasília (107th),
Florianópolis (148th), and Curitiba and
Campinas (185th). In relation to the 
number of participants, the ICCA worldwide
ranking lists 30 cities, with São Paulo in
13th position (32,847 delegates), and Rio 
de Janeiro 28th (21,554 delegates).

Tailoring promotion to the UK

Brazil pays considerable attention to 
promoting its tourism product to the UK
market. The number of British visitors has
grown consistently, from little more than
137,000 in 2002 to approximately 170,000

in 2006, which places the UK 10th as a 
supplier of tourists to the country.

But there is still a lot of scope for growth,
with 13.2 million UK travellers taking 
international trips in 2005. EMBRATUR 
estimates that 50% of British agencies and
tour operators already market Brazil as a
tourist destination. The most sought-after
cities are Rio de Janeiro, Foz do Iguaçu,
Salvador, São Paulo, Manaus, Belo Horizonte
and Florianópolis.

In order to attract more British and other
overseas visitors, Brazil has devised a com-
prehensive strategy, the Watercolour Plan –
International Tourist Marketing of Brazil.
The plan was based on a series of inter-
views with more than 6,000 people in 18
countries, thus establishing guidelines 
tailor made for each individual priority 
market. It was updated at the end of 2006
in accordance with the latest trends. 

Creating the Brazil brand

One of the first results of the Watercolour
Plan was the creation of Brazil’s international
tourist identity, known as the Marca Brasil
(Brazil Brand). This is multicoloured and
reflects aspects such as flexibility, 
luminosity and modernity. Recent research
shows that 11% of foreign visitors to Brazil
affirm they already know the symbol.
However, the branding is not limited to
tourism: its success was such that it is now
used on products for export, and this year, 
t even embellished the uniforms of the
Brazilian delegation at the Rio 2007 Pan-
American Games. Aiming to consolidate 
the Marca Brasil, Embratur is using it on
items and in promotional activities 
abroad. For further information, visit
marcabrasil@embratur.gov.br.
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FLIGHTS FROM LONDON TO BRAZIL

AIRPORT DESTINATION WEEKLY FREQUENCY CONNECTION TIME AIRLINE

London Heathrow Rio de Janeiro (Galeão) 3 São Paulo (Guarulhos) 9:45pm British Airways

London Heathrow Rio de Janeiro (Galeão) 7 São Paulo (Guarulhos) 10:30pm TAM

London Heathrow São Paulo (Guarulhos) 7 - 10:30pm TAM

London Heathrow São Paulo (Guarulhos) 3 - 9:45pm British Airways

London Heathrow São Paulo (Guarulhos) 4 - 9:45pm British Airways

www.wtmlondon.com

São Luís: Maranhão

Mata de São João: Bahia, Northeast

São Paulo
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Marked highs and lows typified the tourism
performance of the region in 2006 and over
the first few months of 2007. But while it
is low in the world league table, substantial
investment is having a profound effect and
the future looks bright. 

Recent years have seen a considerable
increase in visitor numbers for the entire
region. At opposite ends of the tourism
spectrum, the Caribbean is firmly established
as a sun, sand and cruise destination, while
Latin and Central America are developing
their awesome potential.  

One highly encouraging factor throughout
the region is the increasingly marked
emphasis on responsible, ethical and 
sustainable tourism. The ongoing effect is
that much of the income from travel and
tourism is staying in local economies. 

In essence, the presence of foreign visitors
is now preserving rather than destroying
the wide range of natural and man-made
attractions. Prime examples of the attention
being paid to the sustainable development
of travel in the region are various initiatives
by The Association of Caribbean States

(ACS), and the diverse picture emerging 
in Latin America.

Moving upmarket

Here, the typical visitor used to be the 
back packer prepared to rough it, but recent
growth has been in family package holidays
and an appetite for adventure breaks. The
Mayan trail from Mexico to Honduras, for
example, and the Inca paths through Peru,
are both seeking a more upmarket and 
ecologically minded clientele.    

> continued on page 104

Latin & Central America & The Caribbean
Looking to climb the world league table

Ceremony in Peru: an effigy of the Virgin Mary is paraded during Corpus Christi

Mixed fortunes illustrated the tourism performance of the region in 2006 and over the first few months

of 2007. It accounts for 8% of total arrivals worldwide, and significant investment in eco-tourism and 

initiatives to increase its appeal to wider markets are bearing fruit. From the sun-splashed islands of the

Caribbean to the exciting cities and renowned beaches of Mexico, from the snow-capped Andes in Peru to

the rain forests of Brazil, the attractions are in place for a rise in the region’s fortunes, according to the experts
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After a disappointing 2006, when the
Americas’ modest 2% increase overall in
international tourist arrivals put it at the
bottom of the global growth ranking, 
preliminary results for the first four months
of 2007 point to a further 4% rise. This is
almost two percentage points above 2006’s

level, but it is still, the lowest performing 
of the world’s regions. Moreover, the
Caribbean was the only sub region to record
a decline (-2%) over the first quarter of 2007.

Central America remained one of the
region’s star performers, achieving a 7%
increase in arrivals, but nevertheless down
on 2006’s rise of almost 11%. Growth for
South America more than doubled at 9%.
Although there are still gaps in coverage 
in some sub regions, and the data is only
provisional, the continuing weaker-than-
average performance of the Americas is
accurately reflected in the responses from
UNWTO’s Panel of Experts in the region,
whose evaluation for the four-month period
was the worst since the UNWTO World
Tourism Barometer was launched in mid-
2003. The reasons for this apparent malaise
within the Americas’ tourism industry are
not always easy to explain.

Caribbean conundrum

This is not the case in the Caribbean’s 
disappointing results in 2007, which are
widely attributed to three main factors: the 

implementation of the first phase of the
Western Hemisphere Travel Initiative
(WHTI) by the US Government, the lower
than expected impact of the ICC Cricket
World Cup in March and April, and the 
mild winter weather in North America,
which reduced the need for escape to
warmer climes.

Implementation in January this year of 
the first phase of the WHTI, which was
mandated by the US Congress to strengthen
border security, has required all air travellers
to/from America, Canada, Mexico, Bermuda
and the Caribbean to have valid passports
for entry/re-entry into the US. For islands
like Jamaica, which depends on the US for
almost 70% of its international visitors,
some impact was inevitable.

This may have been all the more serious
because of delays in obtaining passports.
The US Departments of State and Homeland
Security announced in early June that its
citizens travelling to Canada, Mexico, the
Caribbean and Bermuda, who had applied

> continued on page 108

Prickly panorama: cacti dominate the landscape of Bolivia

Did you know?

� Almost 80% of visits to the US are
repeats.

� The second most-visited South
American country after Brazil, Argentina
has recorded double-digit annual
increases in visitors for several years.

� The Angel Falls in Venezuela are the
world’s tallest waterfall.

� Tourism accounts for some 25% of
GDP in the Dominican Republic.

� The Bahamas consist of 700 coral
islands.

WTM Americas & Caribbean
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TRAVEL PICTURES GALLERY –
WORLD2C

– EXCLUSIVE ROYALTY FREE TRAVEL STOCK PHOTGRAPHY–

Many of the editorial photographs appearing in this year's World Travel Market catalogue have been supplied by
"Travel Pictures Gallery – World2C"

Come and explore our gallery on line. We have thousands of original royalty free images from all over the world,
available to order in a variety of resolution options to suit your needs.

www.travel-pictures-gallery.com
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Ecuador has taken great steps to establish
itself as a leader in sustainable tourism. 
In recent years, some of the top Ecuadorian
travel–related companies and services
have joined a number of sustainable
tourism initiatives to promote socially 
and environmentally responsible practices
in their businesses.

Awarded by National Geographic
Traveler

In the United States, Ecuador has received
the first ever National Geographic Traveler
recognition for the best sustainable tourism
message in advertising. This recognition
was made by the Travel Industry Association
of America (TIA) and it was the first time a
foreign country has received a TIA award. 

PLANDETUR 2020 – 
A Strategy For Sustainable Tourism

Furthermore, Ecuador’s Tourism Ministry
has launched the PLANDETUR 2020. This is
Ecuador's strategic plan for the development
of sustainable tourism up to year 2020.
This ambitious plan consists of developing
a mainstream brand to ensure that
Ecuador becomes a leader in sustainable
tourism by offering diverse, authentic, 
and unique experiences that are tied to
Ecuador ’s natural and cultural resources.

The whole participating process concerns
people, communites, companies, and
organizations directly involved with the
private, academic, and the public sector.
The goal of Plandetur 2020 is that
sustainable tourism becomes a dynamic

driver for economic growth through 
sustainable resource management.
Quality, security, innovation, connectivity,
and infrastructure are key drivers for
Ecuador’s sustainable tourism growth 
by the year 2020.

The additional comparative advantages
that Ecuador offers are: 

� A strategic location

� A year round destination

� The well known warmth and hospitality
of the Ecuadorian people

Ecuador is the most diverse country in the
world in proportion with the size of its 
territory: 

� With four different worlds in one land:

GALÁPAGOS: Nature at its purest

COSTA: Where the green beaches meet the
sea. Great for whale watching, relaxing
and even MICE  (Meetings, Incentives,
Congresses, and Events).

ANDES: The avenue of the volcanoes.
Home to UNESCO cultural heritage sites.
Great for MICE and specialised tourism
from north to south.

AMAZONÍA: From the Andean peaks to the
jungle. Very accessible all year round!

� Each world is located within a short
distance relative to one another. For
example: 30 minutes flight from the
Coast to the Andes, 30 minutes flight

from the Andes to the Amazon, one and
a half hour flight from the Coast to the
Galapagos Islands.

� With large protected areas (18% of the
country’s area).

� With the uniqueness of the Galapagos
National Park and its Marine Biological
Reserve, as well as the Sangay National
Park, natural heritage sites.

� With the Sumaco, Yasuni, and Galapagos
National Parks, declared Biosphere
Reserves by UNESCO.

� With more than 4,500 species of orchids.

The Rainforest Alliance

Ecuador is committed to becoming a leader
in the sustainable tourism movement. 
The country is working closely with the
Rainforest Alliance, a leader in conservation
and regional sustainable development
programs, in order to apply the best
management practices that will help
reduce the negative impacts of tourism 
in ecologically delicate areas, as well as to
conserve wildlife and wildlands, and promote
the well-being of local, native communities. 

The Rainforest Alliance receives support
from its two local partners for its work 
in Ecuador: the Ecuadorian Ecotourism
Association (ASEC), Conservation and
Development (C&D) and its certifying 
program Smart Voyager, as well as from
the local office of the international NGO
Conservation International. As of August
2007, seventy- two companies in Ecuador
have already been evaluated. 

How to get to Ecuador?

There are over forty tour operators offering
itineraries and tailor made tours. Flights
are either with KLM, Iberia, Lufthansa or
LAN via mainland Europe or with American
Airlines, Delta or Continental Airlines via
North America.

Ecuadorian Tourism – A Leader in the
Sustainability Challenge!

Ecuador – the top sustainable tourism destination
of the four worlds 

Amazon lodge

Galapagos tortoise

Humpback whale on the Ecuadorian Coast

Cotopaxi, the highest active volcano

Galapagos

Shuar Macuma
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Did you know?

� Ecuador has the largest amount of
flora and fauna per square kilometre in
the world.

� Ecuador is second in the world for
indigenous vertebrates.

� Ecuador is third in the world for
amphibians.

� Ecuador is fourth in the world for
bird species (1,642 registered species).

� Ecuador is fifth in the world for 
butterflies.

� Ecuador has 10% of the world’s plant
species.

� Ecuador has 35% of all species of
humming birds.

� All this in 0.19% of the earth’s surface.

Life at its purest
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for, but not yet received, passports, could
still enter and depart the States by air with
a government-issued photo ID and official
proof of application for a passport until
September 30. The concession was made 
by the federal government due to the
longer than expected processing times 
for passport applications in the face of
what it called “record-breaking demand”.

Low-scoring cricket

Meanwhile, the Cricket World Cup did not
have the expected impact on visitor numbers.
Based on preliminary statistics, St Vincent
and the Grenadines (+6%) seems to have
been the only country to show positive 
figures among the hosting destinations,
while St Lucia (-9%) recorded the sharpest
decline. Jamaica’s results (-2%) might be

due not just to the WHTI’s implementation,
but also to the return of Mexico as a 
competitor to the market after its recovery
from the impact of Hurricane Wilma. 

Some Caribbean islands complained that
the introduction of a special CARICOM visa
during the World Cup for the 10 members
of the Caribbean Community – the nine
host countries plus Dominica – resulted in 
a displacement of tourists from their 
traditional holiday destinations.

Among the islands in the region filing at
least three months of results in the first
period of 2007, the best performers were
Aruba (+10%), Curaçao (+10%), Bermuda
(+9%), the Cayman Islands (+9%) and 
St Vincent and the Grenadines (+6%).
Bermuda attributes its growth to an
increase in airline and cruise capacity – 
a trend that contrasts sharply with that
for most of the Caribbean, which seems 
to have suffered a reduction in airline seat
capacity and resulting higher airfares. 
The impact of Air Madrid’s suspension of
services from Spain was one contributor
and, as far as intra-Caribbean services were
concerned, this was due in large part to the
merger between LIAT and Caribbean Star.

Mexico (-1%) seems to be showing signs 
of recovery after its 3% decline in 2006. 
But it has undoubtedly been affected by a
decrease in border traffic. The areas hit by
2005’s Hurricane Wilma confirm recovery,
with Cancun showing a 57% increase in
arrivals in the first four months of the year.

Central America’s excellent performance
(+7%) in the first four months of 2007 can

largely be attributed to the strong growth
in arrivals for El Salvador (10%), Guatemala
(+10%) and Panama (+9%).

In South America, arrivals in Argentina were
up 6% in the first quarter of 2007 due to
the region’s continuing prosperity, political
stability, the extremely favourable exchange
rate against the US dollar and euro, and the
range of attractions. Chile (+23%) and
Bolivia also report positive trends – from
neighbouring and long-haul markets in the
case of Chile, thanks to strong product offers
and an increase in promotional activity. 

Other positive performances in the region in
the first four months came from Colombia
(+17%) – attributed to promotions and public
investments – Ecuador and Peru (both +10%).

Mixed prospects

The prospects for the Caribbean were seen
as mixed by UNWTO’s Panel of Experts.
Some believed the situation would improve
because of normal seasonal patterns,
including less dependence on the US 
market and greater demand from Europe
between May and August, as well as the
favourable euro to US dollar exchange rate.
But the approaching hurricane season was
a worry, especially as meteorologists seem
to agree that, based on global oceanic and
atmospheric conditions, this could turn out
to be a difficult time for the region.

A number of experts mentioned increased
airline capacity coming on line – such as
American Airlines to Dominica and Virgin
Atlantic’s new service to St Lucia from
Manchester – as positive factors. Demand
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was, however, expected to be dampened 
by increased air fares.

In addition, although local airlines in Latin
America experienced decreased capacity,
domestic traffic rose by 6% between
January and April this year. International
carryings fell by more than 4%, however,
resulting in overall stagnation.  

The outlook for Central and South America
also seems mixed. While some experts
appear very positive, others seem surprisingly
negative. In Argentina, current marketing
activities should sustain the level of
demand and growth, especially as a range
of new niche markets is being promoted,
including ranch tourism and gastronomic

and wine routes. The decision by the public
authorities in Brazil to make tourism one of
its top 10 priorities, launching the second
phase of its ‘Aquarela Plan’, a marketing 
initiative to increase the flow of foreign
tourists, has also generated widespread
optimism. 

Who’s who in Latin America

Argentine ministry of tourism
Cultural attaché: Javier Pedrazzini
T: 020 7318 1300
W: www.turismo.gov.ar

Belize
T: 00 501 227 2419
E: info@travelbelize.org
W: www.travelbelize.org

Bolivia
W: www.boliviaweb.com

Brazilian Tourist office
T: 020 7629 6909
E: tourism@brazil.org.uk
W: www.brazil.org.uk/tourism

Chile
W: www.senatur.cl

Colombia
W: www.mincomercio.gov.co

Costa Rica
W: www.visitcostarica.com

Ecuador
W: www.vivecuador.com

El Salvador
W: www.elsalvadorturismo.gob.sv

Guatemala Tourist Office
T: 020 7331 3042
E: Guatemala.touristinfo@btopenworld.com
W: www.vistguatemala.com

Honduras Institute of Tourism
T: 00 504 222 2124
E: marketing@iht.hn
W: www.letsgohonduras.com

Instituto Nicaraguense de Turismo
T: 00 505 222 3333
E: promocion@intur.gob.ni
W: www.visit-nicaragua.com

> continued on page 114
Peaks of perfection: snow-capped mountains range across South America

Rolling history: mid-19th century motorcars are daily transport in Cuba

On the cob: Peruvian cornucopia
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Did you know?

� The Amazon and its various tributaries
contain more water than the world’s
next eight largest rivers combined. 

� Guyana is the only English-speaking
country in South America.

� Hawaii spends more on promoting
tourism than any other state in the US. 

� Florida has 1,000 golf courses, where
players are rarely bunkered by rain.

� More than 90% of foreign visitors to
the US say shopping for bargains is the
major activity during their stay. 

Did you know?

� America’s first parking meter was
installed in Oklahoma City in July 1935.

� Florida hosts around 80 million 
visitors a year, with the tourism industry
directly supporting one million jobs. 

� Jamaica added more than 2,000 
hotel rooms in 2005 and another 1,200
in 2006.

� The Atacama Desert in Chile is the
driest place on earth. 

� Latin America and the Caribbean
occupy 15.2% of the world’s land area
and are home to 8.6% of its population.

WTM Americas & Caribbean WTM Americas & Caribbean
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As anticipated, the cultural and natural
richness, endless beaches, and first class
infrastructure and facilities have made
Mexico one of the most popular 
international long-haul destinations 
in 2007.  The country’s tourism product
has just begun to show its face to the
worldwide industry, which is now realising
Mexico has a lot more to offer than 
beaches and pyramids; its rich gastronomy,
and contemporary and colonial culture are
becoming more and more popular. 

There are many reasons for the growing
interest in Mexico, but internationally
recognised awards have helped it become
even more successful this year. Earlier in
2007, the country received three major
accolades, which included: 

� The prestigious IAGTO (International
Association of Golf Tour Operators/
International Golf Organization) award
for ‘Favourite golf destination of Latin
America’.  This paved the way for IAGTO
to choose Cancun Mexico as its 2008
International Golf Travel Market venue,
which will bring thousands of the key
players in the golf world to the
Caribbean coast.  

� New Frontiers Award: given to Cancun
for its effective recovery strategy in the
aftermath of Hurricane Wilma, the
accolade praises the industry and
authorities for not only recovering, but
also taking advantage of the opportunity
to make the destination better than ever.

� Last but not least, Chichen Itza, Mexico’s
most popular Mayan archaeological
site, was voted one of the ‘New 7
Wonders of the World’.  

In support of Chichen Itza’s inclusion in
the New 7 Wonders, this year’s World
Travel Market will see the first stand 

representing The Mundo Maya, also known
as the Mayan World, with the purpose of

increasing awareness of the vast scope,
infrastructure and diversity of the Mayan
heritage. This will not just focus on Mexico,
but on the other Mayan ambassador
nations, including Guatemala, Belize, 
El Salvador and Honduras.  

Mexico’s upscale product has also been on
the rise, priding itself on offering incredible
luxury and value for money.  The UK has
been one of the markets in which this
segment has flourished, helping it become
the number one European provider of
tourists to Mexico.  In reaction to the
growth and importance of this segment,
in October, the Mexico Tourism Board
launched the second edition of ‘Mexico
Chic’, which has become one of the most
important marketing tools for the top end
of the market. 

Come and see why Mexico is in fashion by
stopping at stand LA1000.

Mexico – celebrating an award-winning year

Charreria: one of the most popular Mexican traditions

Mexico: ornate colonial architecture is part of the country's wide appeal

WTM Americas & Caribbean
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Panama
W: www.ipat.gob.pa;
www.visitpanama.com

Paraguay
W: www.senatur.gov.py

PromPeru 
T: 00 511 224 3122
E: postmaster@promperu.gob.pe
W: www.peru.org.pe

Uruguay
W: www.mintur.gub.uy

Venezuela
W: www.venezuelavisitorsbureau.com

Who’s who in Mexico

Mexico Tourism Board
Manuel Diaz Cebrian
T: 020 7488 9392
E: info@mexicotravel.co.uk
W: www.visitmexico.com.mx

Who’s who in Bermuda

Bermuda tourism
T: 020 7864 9924
E: ekeurope@bermudatourism.com
W: www.bermudatourism.com

Who’s who in the Caribbean

Anguilla Tourist Office
T: 020 8871 0012
E: anguilla4info@aol.com
W: www.anguilla-vacation.com

Antigua & Barbuda Tourist office
T: 020 7258 0070
E: antbar@msn.com
W: www.antigua-barbuda.com

Aruba Tourism Authority
T: 020 7928 1600
E: aruba@saltmarshpr.co.uk
W: www.aruba.com

Bahamas Tourist office
T: 020 7355 0800
E: info@bahamas.co.uk

Barbados Tourism Authority
T: 020 7636 9448
E: btauk@barbados.org
W: www.barbados.org

British Virgin Islands Tourist Board
Director: Christine Oliver
T: 020 7355 9585
E: infouk@bvitouismboard.com
W: www.bvitourism.co.uk

Cayman Islands Department of Tourism
T: 020 7491 6961
E: info-uk@caymanislands.ky
W: www.caymanislands.co.uk

Cuba Tourist Board
T: 020 7240 6655
E: tourism@cubatravel.cu

Curacao Tourism Development Bureau
T: 00 5999 434 8200
E: info@curacao.com
W: www.curacao.com

Dominican Republic Tourist Office
T: 020 7242 7778
E: inglaterra@sectur.gov.do
W: www.godominicanrepublic.com

Dominica Tourist Information office
Susie Tempest
T: 020 7928 1600
E: domiica@saltmarshpr.co.uk
W: www.dominica.dm

French West Indies Tourist Office
(Guadeloupe, Martinique, St Barts, 
St Martin)
T: 09068 244 123 
E: info@mdlf.co.uk
W: www.franceguide.com

Grenada Board of Tourism
T: 020 8877 4516
E: grenada@representationplus.co.uk
W: www.grenadagrenadines.com

Jamaica Tourism Board
T: 020 7225 9090
E: mail@visitjamaica.uk.com
W: www.visitjamaica.com

Montserrat Tourist Board
T: 020 7031 0317
E: j.panton@montserratgov.co.uk
W: www.visitmontserrat.com

Nevis Tourism Authority
T: 0870 200 1314
E: glynis.watts@virgin.net
W: www.nevisisland.com

Puerto Rico Tourism Company UK
T: 01932 253 302
E: PuertoRicoUK@aol.com
W: www.gotopuertorico.com

St. Kitts Tourism Authority
Manager: Jennifer Hensley
T: 020 7376 0881
E: uk@stkittstourism.kn
W: www.stkits-tourism.com

St. Lucia Tourist Board
T: 020 7341 7000
E: sltbinfo@stluciauk.org
W: www.stlucia.org

St. Vincent and the Grenadines Tourist Office
T: 020 7937 6570
E: svgtourismeurope@aol.com
W: www.svgtourism.com

Trinidad and Tobago Tourist Office
T: 01372 469 818; E: trinbago@ihml.com
W: www.visittnt.com

Turks and Caicos Tourist Office
Janet Sanklin
T: 020 7222 2669
E: shankland@tcilondon.org.uk
W: www.turksandcaicostourism.com

US Virgin Islands Division of Tourism
(St. Thomas, St. Croix, St. John)
T: 020 8994 0978
E: usvi@destination-marketing.co.uk
W: www.usvitourism.vi

WTM Americas & Caribbean
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Together, the US and Canada account for
some 10% of tourism arrivals worldwide.
Understandably so when you consider their
wealth of attractions for every tourism 
sector. America’s cities, for example, like
24/7 New York, offering arguably the most
intense urban experience on earth; celebrity-
inspired Los Angeles, the creator of world
cinematic and TV entertainment; global
gambling capital Las Vegas; San Francisco,
the switchback city on the Bay; and Atlanta,
noted for its Civil War history. 

New York, Florida and California dominate
the inbound market, with seven in 10 visitors

taking in at least one of them, drawn by
numerous family theme parks, shopping at
bargain prices, golf, and some of the world’s
best beach resorts. 

Canada, too, has fascinating and varied
cities, among them Toronto, jumping off
point for the Niagara falls, French-Canadian
Quebec, and Vancouver, the self-drive hub
of the West Coast, gateway to British
Columbia, Alberta, on the eastern side of
the Rockies, and the Pacific states of the US.
Themed holidays, such as cultural heritage,
wildlife, adventure and gastronomy, are also
gaining in popularity. And both the US and

Canada are prime locations for soft
adventure breaks, including skiing, white-
water rafting, canoeing, and trekking in
their vast national parks.   

Rises and reservations

The Americas attracted a 4% rise in tourists
in 2006, due entirely to the US’ much
stronger growth. Its 9% increase in arrivals
in the first three months of 2007 speaks for
itself. There are nevertheless a series of
reservations. These include confusion over
the implementation and exact requirements
of the WHTI, as well as the US visa regime
and the delays at immigration due to
upgraded security measures. As vital and
understandable as these might be in the
light of fears about further terrorist attacks
in the wake of 9/11, the perception of
inevitable hassles is, no doubt, a deterrent
to many would-be visitors.

Nevertheless, with the US dollar at a record
low against key currencies such as the euro
and sterling, all world markets showed
increases in the first months of 2007, with
many leading sources posting double-digit
growth. However, the first half of 2006 was
extremely slow, so this year’s increases are
calculated from a weak base.

> continued on page 118

North America
Uncle Sam shores up the market
The exchange rates of their dollars has had a significant impact on tourism in and to the US and Canada 

in recent months. As the American greenback stays weak against foreign currencies, thus attracting visitors

looking for bargain holidays and boosting the overall inbound market, so the dollar across the border has

strengthened, deterring US tourists. Matters fiscal, it seems, will determine the final performance of the

region in 2007  

Icy splendour: frozen wastes of Patagonia

Tobacco treat: enjoying a fine Havana

World Travel Market Official Catalogue 2007

Buggy ride: a tradition in New York’s Central Park
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On a Miami vacation, world-class hotels, sandy beaches, hot nightlife 
and tropical attractions are guaranteed. What kind of tropical attraction
is entirely up to you....

Come see us at the Visit Florida Pavilion, Booth NA3005, and meet 
representatives from Loews Miami Beach Hotel, Fairmont Turnberry Isle Resort
& Club, Macy’s, Sea View Bal Harbour Hotel, Trump International Sonesta
Beach Resort, Ocean Five, Miami International Airport Hotel, and Sagamore. 

For details on Greater Miami and the Beaches' many wonders, visit
www.MiamiandBeaches.com

© 2007 GREATER MIAMI CONVENTION & VISITORS BUREAU
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(MIAMI) – The world's premier playground,
Greater Miami offers visitors the best of
all worlds -- a rare destination where the
cutting edge of urban chic co-exists with
the beauty and splendor of a tropical p
aradise. Great year-round weather, top-
ranked beaches and the sparkling waters
of Biscayne Bay are the backdrops for a
cosmopolitan metropolis, pulsing with
the rhythms of its diverse population.
Boasting a vibrant arts and cultural 
landscape, renowned nightlife scene 
and world-class dining and entertainment,
Miami draws an eclectic mix of visitors
from sizzling celebrities to frolicking 
families seeking fun in the sun.  

Glorious weather has always been the
main attraction, with yearly temperatures
in Miami averaging 76°F. Sun-kissed days
feature bluer than blue skies, dotted with
surreal cotton candy clouds. Gentle breezes
keep things cool throughout the day,
while sultry temperatures heat up clear
"Moon over Miami" evenings.

Geographically and culturally at the 
crossroads of Latin America, it is easy to
see why Miami is an attractive destination
for travelers from South America. The city
is equally popular with Europeans,
Canadians and domestic travelers, thanks
to direct flights, great highways and a
range of accommodations and attractions
suited for all budgets and lifestyles.

Located a few degrees above the Tropic 
of Cancer, Miami comprises a network of
barrier islands, coral rock and mangrove
swamps, connected by manmade additions
of soaring bridges, stately causeways and
panoramic roads. Miles and miles of white
sand beaches hug the coastline, while the
waters of the mighty Atlantic Ocean and
tranquil Biscayne Bay gently envelop the

city. To the south and west, Everglades
National Park, the third largest in the U.S.
National Park System is an unique 1.5 
million acre eco-system of sawgrass
prairies, mangrove swamps subtropical
jungle and the warm waters of Florida
Bay. Nearby, the primarily underwater
Biscayne National Park is teeming with
sea life and plants, and features living
coral reefs as well as the longest stretch 
of mangrove forest left on Florida's east
coast within its 173,000 acres.

Back on dry land, a colorful array of exotic
flowers and plants – purple bougainvillea,
yellow allamanda and pink hibiscus are
everywhere, while avocados, mangos and
bananas flower and fruit in backyards.

Coconut palms, stately royal palms and
sea grape trees are ubiquitous. The sense
of being in the tropics pervades, as wild
parrots alight on telephone lines and the
sweet scent of night-blooming jasmine
fills the air after dark. 

With an unparalleled mix of ethnic and
cultural groups spread throughout the
sprawling city's environs, Miami offers 
visitors a new perspective on every corner;
a mélange of images, sounds and tastes
that range from the familiar to the exotic.
A live and let live philosophy prevails, an
essential attitude in a large city with so
many different points of view. Visitors
instantly pick up on the local laid-back
mood; and stress melts away upon arrival
at Miami International Airport, a short
drive to most major destinations, hotels
and motels.

A meandering collection of more than 
35 municipalities spread out over 2,000
square miles, Greater Miami is home to
more than 2.4 million people. More than
half of its residents claim Spanish as their
native language, while the lilting tones 
of Portuguese, French, Creole, Italian,
Russian, Yiddish, German, Italian, Dutch
and Hebrew are also heard throughout
the city – in the homes, cafes and gathering
spots of the dozens of Miami's distinctly
different neighborhoods. Some areas, like
South Beach's Art Deco District, are 
internationally renowned, while other
less-heralded burgs like South Miami and
Hialeah are hidden treasures waiting to 
be uncovered by intrepid explorers.  

Greater Miami and the beaches –
something for everyone under the sun

Cruising capital: the Port of Miami
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Memories of the Thirties: Art Deco at South Beach
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Canada (-5%) continues to suffer a drop in
US inbound travel, particularly by private
car, due both to the WHTI and the further
appreciation of the Canadian dollar against
its US counterpart. On the other hand, it has
weakened against some other currencies,
including the pound sterling, the euro and
the Australian dollar, improving Canada’s
price competitiveness. 

As a result, all ‘core’ overseas markets
except Japan showed strong growth from
January through April. Other positive 
factors cited by experts included the poor
snow conditions in Europe, which brought

extra demand for the Canadian Rockies, and
a strong business market

Have passport, will travel

The temporary lifting of the requirement
for US citizens to have a passport for travel
to Canada, Mexico, Bermuda and the
Caribbean up to the end of September – 
as long as they can prove they have applied
for one – should help revive US demand for
the region generally. But, as far as inbound
travel to the US is concerned, the Office of
Travel & Tourism Industries (OTTI) at the US
Department of Commerce says that growth
will slow in the second half of 2007 to end
the full 12 months on an increase of around
3%. And the strongest growth should come
from Latin America and Asia, excluding Japan.

According to industry experts, higher 
airfares, the weak US dollar and economic
uncertainties may keep American holiday-
makers at home, while heightened security,
airport congestion and airline capacity 
constraints could outweigh the positive
impact of the weaker US dollar on foreign
demand for the US. 

On the domestic front, the first five months
of this year were disappointing in terms of
air travel with a rise in demand of 0.4%,
compared to a 5% increase for international
services. However, the increasing use of the
internet in the North American travel 
industry, particularly in the US, may 
encourage more impulse purchases. 

Online sales are expected to reach 40% of
travel bookings by the end of this year. 

While this might seem like bad news for 
the conventional travel agent, they have
been adapting to the changing face of their
industry for many years, turning themselves
into niche market specialists and relying on
the fact that 66% of Americans still prefer
to use their personal services to help in
selecting a vacation.

Who’s who 
in the USA and Canada
The American society of Travel Agents
W: www.astanet.com

Canada Tourism Commission
UK Tourism: Maggie Davison
T: 020 7381 9982
E: Davison.maggie@ctc-cct.ca

Official business site of the Canadian
Tourism Commission
W: www.canadatourism.com

See America
W: www.seeamerica.org

The Travel Industry Association of America
W: www.tia.org

Official tourism site of the Canadian
Tourism Commission
W: www.travelcanada.ca118

Did you know?

� Some Caribbean islands welcome
twice as many cruise passengers as they
do arrivals by air.

� The Atlantic opening of the Panama
Canal is further west than the Pacific one.

� Miami is the only destination in the
US with two national parks – Everglades
and Biscayne.

� Mount Rainier in Washington state
recorded 1,224 inches of snow in 1972/3,
making it the snowiest place on earth.     

� Central America’s European visitors
have more than doubled since 1990.

Halfway to the stars: cable car in San Francisco
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