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Experience the best of Greece

It does not take long to realise that, in
Greece, the sea is ever-present. Here, you
truly set eyes on the “big-blue”- the
coastline extends along 16.000km, with
the Greek Archipelago taking up 7.500
km. Every stretch of the coastline unveils
unique scenery: secret bays, golden sand,
white pebbles and red starfish, caves
with steep rocks, turquoise coloured
gulfs, and natural harbours, awarded
with 406 “blue flags of Europe”, the
Greek beaches are celebrated globally 
for the cleanness of their waters, and
their respect for the coastal environment.

Greeks treasure their culture. Every 
historical period, every fragment, every
icon and work of art have harmoniously
found their place in the modern day
Hellenic Republic. Greek culture is open
and inviting. Go climb up the “sacred
Rock”, the Acropolis, and let your eyes
feast with its monuments, the Propylea,
the Erectheion, the Temple of Nike. The
Parthenon, a historical and architectural

jewel, still crowns Greece as the “cradle of
western civilisation”. Smell the incense that
burns in one of the majestic Byzantine
churches that adorn Thessaloniki, the queen
of the North. Listen to world-renowned 
virtuosos and primadonas perform, under
the auspices of the “Hellenic Festival”, in the
Roman Odeon of Herodes Atticus (Herodeion)
or experience Greek drama in the ancient
stadium of Olympia, where the first Olympic
Games took place in 776 BC. 

Hospitality is the archetypal Greek virtue. 
A friendly “good morning” and a treat of
neratzaki (sour orange) accompanied by 
a glass of cold water will welcome you 
wherever you go. From Delphi and Delos 
to the monastery complex of Aghio Oros
(Mount Athos) to Thessaloniki, to Vassae,
The Temple of Epicurean Apoilli, to Vergina
– Aegae, to Epidaurus, to Meteora, to
Mystras, to the Monasteries of Daphni
(Attica), Ossios Loukas (Central Greece) and
Nea Moni of Chios, to Mycenae and Tiryns,
to Patmos, Samos and the Medieval city of

Welcome to Greece of all seasons and expectations. Experience timeless beauty and majestic landscapes,

combine harmoniously business with pleasure and let your senses live to your hearts content. Discover

your very own Greece

Rhodes, the country is scattered with
UNESCO designated “World Heritage Sites”.
Take the tour or take it easy: sit by the pool
and read the poems of Nobel Prize winner
George Seferis, listen to the modern sounds
of Oscar winner Vangelis, embrace the visual
richness of 20th century Greek art in the
National Gallery. 

DISCOVER THE BEAUTY 

The Greek countryside is a true gem of
nature, waiting to be unveiled. All you need
to do is get the map out, pack your bag, and
begin your travels. High mountains, ravines,
gorges and valleys are alternating with
rapid rivers, azure lakes and lagoons, river
deltas and coastal wetlands. Wander in
Valia Calda (Warm Valley), in the mountain
range Pindus, where over 145 species of
birds, ducks and storks spend their winters.
Enter peacefulness in a traditional 
settlement. Visit picturesque little villages
throughout Greece. Walk along their 
cobbled roads and leave all your worries
behind, pick up pace. Ride your mountain
bike and explore. Dip with your canoe-kayak
in the numerous sky-coloured lakes. Climb
up the striking Meteora and touch the sky,
the monasteries built on the tips of this
rock are a UNESCO designated “World
Heritage Sites”.

SAIL THE DREAM

Greece is the ideal destination for the 
modern-day Odysseus. You can reach your
“Ithaca”, embarking on your own dream 
trip to self-discovery. All you need is an
adventurous spirit and an itinerary. With
Greece’s more than 6.000 islands and islets,
about 227 of them inhabited, 1.183 beaches
and myriad fascinating mainland locations
to discover, you will be spoiled for choice.

Today, 20 marinas with 7.042 docking places
offer a hospitable and safe shelter for your
boat. In addition to the big commercial
ports of Piraeus and Thessalonica, moorings
of unique beauty and tranquillity have been
created in a number of smaller ports. More
than 100 licensed yacht brokers in Greece
rent 4.000 professional yachts: motor yachts,
motor sailers, sailing yachts, bareboats and
powerboats. 

Island hopping was never made so easy or
so exclusive: from Cephalonia in the Ionian
Sea, whose turquoise waters were imprinted
in the big Hollywood film “Captain Corelli’s
Mandolin”, to Corfu, where the Empress of
Austria Sisi spent her summers, and Ithaca,
the long-lost home of Odysseus, to Rhodes,
the medieval jewel in the Dodecanese
archipelago and Kos, home to father of

medicine Hippocrates, to Myconos in the
central Aegean, world renowned for its 
jet-set lifestyle, to Santorini and its striking
sunsets. 

Set eyes on the Temple of Poseidon in
Sounio. Continue your journey to the 
picturesque islands of the Argosaronic 
Gulf. Listen to the sounds of the famous
monachus-monachus seals, which play in
the National Marine Park of Alonissos at
Northern Sporades or observe silence, as
the baby caretta-caretta turtles take their
first dive into the Zakynthos National
Marine Park. 

FEEL THE DIFFERENCE 

Think of the perfect conference. And then
visit Greece, where it will be planned and

Sunset at Sounio

Meteora

Lake Plastira

Epirus, Sivota
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organized for you. Go for a swim or slide
down the slopes before breakfast, visit a
nearby archaeological site, museum or even
shopping mall in-between sessions, attend
a meeting under the shadow of an age-old
plane tree and join the party at the end of
the day. 

Greece is uniquely advantaged to compete
with the largest convention destinations 
in Europe. With the construction of major
infrastructure projects and a transportation
network that has safely united the country
from mountain to coast, Greece has also
made a name as host to a number of
important professional, corporate, scientific,
and cultural events. Thirteen conference

centres and more than a hundred hotels at
several key destinations including Athens,
Thessaloniki, Crete, Rhodes, Corfu,
Igoumenitsa, Alexandroupoli, Santorini, 
Kos, offer state-of-the-art facilities, back-up
services of the highest standards, dedicated
staff, and a hospitable environment for the
effortless exchange of opinions and ideas.
Experience a business conference, a team-
building exercise, a workshop or exhibition
with all your sense.

In the summer, listen to the calming sound
of the waves, as you rush to make the final
points on your paper. In autumn, pick up
the yellow leaves and smell the damp earth
on your way to the main conference hall. 

In the winter, watch the snow-covered
mountains and then read through your
presentation in the warmness of your
wooden cottage. In spring, breathe in the
fresh air and simply deliver a great speech.
You are invited to attend 12 months a year.
Don't miss it for the world. 

GET THE VIBE
A short break in Greece can take you a
long way

Athens 

Standing above the city, the emblematic
Acropolis offers the perfect starting-point
for a city-break. Once you are up there, the
immensity of the Parthenon will overwhelm
you. Walk on the “Grand Promenade” and
stroll down the most important archaeolog-
ical sites, the Ancient Agora, the Roman
Agora, Olympion, Stoa of Attalos, Kerameikos
cemetery, Onyx, Areios Pagos. For the history
enthusiast, the city also boasts Byzantine,
medieval and 19th century monuments as
well as the world-renowned National
Archaeological Museum. 

Far from being a museum piece, however,
Athens is a buzzing metropolis. Feel the
rhythm of the city with all your senses.
Travel Athens via the city’s ultra modern
metro. Stop at Plaka for a light lunch and 
a shot of ouzo. Pick up some great bargains
in the Monastiraki flea market. Take a break
in the city’s green oasis, the National Park.
Sit in a bench, listen to the herons sing 
their song and lose yourself for a while.
Start again. Feel the cosmopolitan air in
Voukourestiou and Stadiou streets the
exclusive designer boutiques, luxury goods
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and world-renowned stores that have 
rendered the city as one of the hippest and
trendiest in Europe. Dinner is a way of life in
Athens. Savour your favourite cuisine, Greek
and International, in one of the hundred
gourmet restaurants around town. At night,
go up the Lycabettus Hill and let the view
take your breath away. Listen to a classical
concert in Megaron Mousikis, the Athens
concert Hall or dance till dawn in one of 
the trendy nightclubs. 

Thessaloniki

Greece’s second largest city, Thessaloniki, 
is the country’s industrial steam-engine and
one of the most dynamic places to visit. It
hosts an annual International Trade Fair
every September, providing a commercial
and business crossroads for the Balkans and
the Mediterranean. Steeped in history, it is a
designated UNESCO World Heritage Site, by
dint of the sheer number and value of its
Byzantine churches. Numerous surviving
ruins and monuments also unveil the city’s
later Roman and Ottoman periods. The Arch
of Triumph and the famous Rotunda that
relieve the grandeur of the Macedonian era,
to the Archaeological Museum of
Thessaloniki. Visit ‘ano Poli’, the old Turkish
quarter. Home to the International Film
Festival, Thessaloniki naturally boasts a
flourishing cultural life: theatres, cinemas,
clubs galleries, art halls, and concert halls
enlighten your spirit and soothe your soul. 

Enjoy the great lifestyle that the city has to
offer, with all your senses. Stroll along the
waterfront and set your eyes on the city’s
symbol, the White Tower. Drink you coffee
in Aristotelous Square, the heart of the city,
and taste the deliciously sweet ‘trigona’
or the traditional creamy ‘bougatsa’ (local
sweet delicacies). Smell the aroma of exotic
spices in the open-air meat-and-vegetable

market of Modiano. Feel the shopping 
temperature rise, as you walk on the 
glamorous Tsimiski Street. Have a romantic
dinner for two in a little tavern by the
ancient (mostly Byzantine) wall. You will
never forget the view when you sit down 
to an exquisite gourmet dinner in one of
the city’s posh establishments.  

TASTE OF GREECE 

TASTE THE FRESHNESS. Due to the mild
Greek climate, most vegetables are grown
outdoors: under the generous sunshine,
tomatoes, lettuces, carrots, onions, parsley
and garlic come to constitute first-class
ingredients. Fruit retain their rich flavour.
Just buy grapes, apricots, peaches, cherries,
melons and watermelons from an open-air
market and then devour them. Visit a farm
and ask politely for some hand-kneaded
bread and cheese, the traditional snack. 

TAKE THE BITE: xinomizithra, formaella and
metsovone are unique, distinctive, and
brand-protected cheeses. The Greek feta
needs no introduction, as it is one of the
best-selling food products around the world.

Food preparation has its two unbroken
rules. Keep it simple, keep it rich. Greek olive
oil, the protagonist of the Greek diet is
omni-present elevating every dish and
endowing it with its high nutritional value.
Hear the casserole boiling, take it off the
stove and let the meat melt in your mouth.
There is an explanation. Lambs and goats in
Greece are free-grazing while pastures are
green. Spice it all up. Smell the aroma of the
herbs and add generously. Oregano, thyme,
spearmint and rosemary, all grow in the
countryside and all find a way to your plate.
Catch a sea bass, pick up sea urchins from
the crystal clear waters of the Aegean and
Ionian Seas. Feel the saltiness in your
mouth. And then change to sweetness.
Have some home-made galaktoboureko,
halva, ravani. A proper Greek meal is a real
gastronomic experience. 

JOINING THE PARTY

Spontaneity and enthusiasm characterize
the Greek approach to nightlife. Friendly
and extrovert, Greeks know how to enjoy
themselves, you do not need an excuse to
join the party; just turn up and dance or
sing along.

LISTEN TO THE MUSIC PLAY: Greek in taver-
nas, R&B and hip-hop in funky restaurants,
jazz, Latin, alternative rock in clubs and 
venues around the country. The pace picks
up under the star-lit sky. Get up and dance. 
The nightclub scene is one of the most
sophisticated in Europe, with famous DJs
regularly setting the dance board on fire.
Get out in the veranda for some fresh air
and admire the view. Taste a cocktail or 
better still a glass of Greece white wine.
Smell the aroma of the jasmine which
seems to grow everywhere in the summer.
Take your beloved by the hand and relish
the moment. 

FEEL THE ENERGY OR SLOW DOWN. Watch 
a film in an open-air cinema, a unique Greek
invention, and escape from the pressures of
everyday life. Feel the light summer breeze
on your face, give a kiss in the moonlight, and
watch the fuchsia-coloured bougainvillea 
as it climbs up the projection screen.
Celebrate in one of the traditional panigyria
(festivities) a saint’s name. Taste the local
delicacies, take some commemorative 
photos, and buy a small trinket. Learn quickly
the steps of Sirtaki (a Greek traditional dance)
and dance with the locals. Or simply do
nothing. Order the traditional Greek coffee
and experience, slowly, its strong taste and
rich scent. Sit in the plateia (square) of a
small Greek village and talk till dawn- it is 
a favourite Greek pastime. 
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Every year over 16 million people choose
Greece as their destination. In 2006, the
country saw itself promoted to the eighth
most popular conference destination.  

According to a survey conducted in China,
Greece is the Chinese people’s preferred
choice, a sure response to the enormous
Greek presence at the 2006 Beijing
International Tourism Expo where the
country invested in the largest exhibition
stand. Austrians have also awarded
Greece the honour of being their preferred
holiday choice.

Over 16 million tourists visit Greece each
year in search of exotic islands and beaches
as well as some of the world’s most
treasured archaeological sites. Athens
attracts well over 6 million visitors each
year, many of whom are encouraged by the
relatively safe and terror-free environment
when compared with other capital cities.

In 2006, the Greek Ministry of Tourism
invested well over 38 million euros in 
promoting the country and much of this
was invested in encouraging winter
tourism.

In 2005, 16.5% of the country’s total
employment related to the tourist industry,
involving almost 700,000 staff. This figure
continues to increase year on year as the
country satisfies the demands of its diverse
breakdown of visitors, especially as more
cruise ships visit the country throughout
the year.

The contrasting islands of Santorini,
Mykonos, Rhodes and Corfu are regularly

on the itineraries of some of the world’s
largest cruise liners, as are the mainland
ports of Katakolon, Piraeus and Itea.
Wherever the passenger arrives, it is 
possible to explore some of the world’s
most envied antiquities in the morning
and enjoy the extremes of idyllic coastal
beauty in the afternoon.

Crete is one of the most visited islands 
in the world and again tourists have the
opportunity to appreciate history and
scenery under one roof, before 
experiencing the delights of typical Greek
cuisine and some of the most memorable
hotels anywhere in the Mediterranean.

Greece has over 50 marinas, accommodat-
ing 15,000 mooring places. Many of these
are close to the delights of Athens and its
eclectic nightlife. The country  also has
over 750 thermo-metallic springs which
offer various medical remedies for those
escaping the unreliable climes of
Northern Europe and beyond.

The Greek government has invested 
heavily in conference tourism in recent
years with employment subsidies and tax
allowances as well as support for local
authorities. This is now paying off as yet
another sector appreciates the delights
that this diverse country has on offer.

Delphi

Chalki

Greece – Mediterranean trendsetter

Although Europe is the world’s most
important and mature region, its arrivals
growth rates in 2005 and 2006 were not
far short of the world average, and this 
continued through the first four months 
of 2007, with an increase of 6%. The 
positive performance was also reflected 
in the evaluation by UNWTO’s Panel of
Experts in its World Tourism Barometer. 

Low-cost factor

Arrivals were supported by the sustained
boom in the world economy, in which
Europe is now sharing emphatically. The
Panel also highlighted the continuing
expansion of low-cost airlines as a major
factor in the increase, with city breaks, 
family and special interest holidays, and
business travel all taking advantage of their
new routes. 

High oil prices seem to have had only a 
limited effect in restraining demand
Exchange rates, however, are no doubt
influencing the choice of destinations. 
The high purchasing power of the euro is
seen as encouraging more travel from the
eurozone to other areas. Conversely, reports
suggest a proportion of potential travellers
from Asia have been deterred from coming
to Europe by the combination of a strong
euro and costly air fares, although higher
incomes and/or strong currencies have
enabled larger numbers of people to 
contemplate travelling from regions such 
as Latin America.

In Western Europe, up 4% overall in the 
first four months of 2007, the provisional
increase of 2% for France – which accounts
for half the sub region’s total arrivals – may
not reflect fully the positive trend in the

country. It only relates to nights in hotels
and similar establishments, for which
growth is usually lower than that for 

> continued on page 148

Europe
Low-cost airlines fuel growth

Cannon fodder: Tsarist munitions at the Kremlin in Moscow

From the North Cape to Athens, European tourism generally enjoyed a successful 2006, based on the

strength of the euro and the rise and rise of low-cost airlines.  First statistics for this year suggest the 

prosperity will continue, with the UNWTO World Tourism Barometer predicting that new niche sectors 

and renewed emphasis on each country’s breadth of attractions should avert a slowdown
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The Hellenic Culture Organization (HCO) 
is a Société Anonyme, founded in 2000
and operating under the supervision of
the Hellenic Ministry of Culture. Its main
objective is the promotion of Greek 
cultural heritage and contemporary 
cultural resources.

Three main units of activities

These complement and support each other:

� cultural

� digital technology 

� developmental activities

The HCO organizes and realizes events 
in Greece and abroad, aiming at the 
promotion and reinforcement of Greek
culture as it was shaped in its very 
beginning, up to its newest expression,
the contemporary cultural creation. 
In particular, the Hellenic Culture
Organization:

� Organizes cultural activities which
cover a wide spectrum of interests 
(examples)

� Realizes large-scale and international
events

� Develops international cultural 
initiatives and participates in international
networks of cultural exchange and 
cooperation. 

� Provides support for creative work,
especially to contemporary Greek artists,
and promotes their artistic quests.  

HCO has planned and implemented
a series of important activities

These activities address the global
Information Society citizen and the mil-
lions of Greek and foreign visitors of the
Greek museums and archeological sites. In
particular:

� Multilingual electronic editions in DVD-
ROM showcasing the most important
museums and archaeological sites of
Greece. 

� Extensive multimedia editions and
Internet applications.

� Information systems and infrastructure
for the visitors of 50 museums and
archaeological sites.

� Presentation of important aspects of
the Greek cultural heritage using innova-
tive interactive digital technology: digital

exhibition of the history of the ancient
Olympic Games, digital presentation of
the route of Alexander the Great. 

� Electronic tickets sale systems (e-
ticketing) and infrastructure applications
for the commercial promotion of cultural
goods on the internet (e-commerce).

HCO has the exclusive right for the 
production and sale of archeological 
replicas (figurines, coins, vases, etc). 

The HCO is responsible for the use of nine
kiosks of the highest aesthetic level and
infrastructure within archeological sites
and the Organization has proceeded to
the creation and promotion of new 
“products”, such as decorative items, 
stationary, educational games and other
items. Along with the creation of the new
series of products, the H.C.O. has launched
its e-commerce sales point. 

www.museumshop.gr

This internet site allows every interested
party to choose and acquire unique 
samples of an exciting history easily and
quickly, worldwide. For a wider sales rate
of the products, as well as for the 
expansion of the sales points network, a
co-operation with large retailers is being
promoted in the form of “shops in a shop”,
and so is the creation of products that
refer to the “gifts for professionals”
market. So far, through these activities
HCO has been succeeded in developing 
a contemporary network offering better
services to visitors.

The Hellenic Culture Organization – 
promoting & re-inforcing Greek cultural heritage
and contemporary cultural creation

WTM Europe
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Did you know that Turkey has the seventh
largest thermal resources in the world,
boasting 1600 thermal springs? 

A terrain of contrasts, thermal springs 
are just one of Turkey’s many stunning
attractions which have brought tourists
flocking to the country for the past decade.
In 2006, Turkey welcomed over 19 million
international visitors, including a growing
share of British and Irish tourists – and it’s
predicted to be amongst the top three
leading tourist destinations in the
Mediterranean by 2020.

Eco-tourism Expands

As eco-tourism gains popularity in Britain
and abroad, huge expanses of Turkey’s
coastline and its spectacular natural 
beauty are now protected as conservation
areas, whilst a myriad of projects are
underway to preserve Turkey’s natural 
heritage including the Çirali beach project
which shelters one of the major nesting
sites for the endangered loggerhead
Caretta Caretta turtle, as well as the Küre
Mountains National Park and Zumrut
mountain village community projects
which celebrate Turkey’s natural and 
cultural diversity.

ISTANBUL
European Capital of Culture 2010

As Istanbul prepares for its title of
European Capital of Culture 2010, Turkey
is re-emerging as one of the world’s great
metropolises, with a cultural vibrancy that
pulsates through its every artery. As well
as the deeply atmospheric setting of a city
straddling two continents and surrounded
by water, the city today is infused with
bold new energy, exciting and intensely
alive with new galleries devoted to 
modern art, cutting-edge film and 
music festivals, designer shops and chic 
restaurants and bars – in short, a city
undergoing a dramatic renaissance.

Thermal Tourism takes off in Turkey

Turkey also offers the ultimate relaxation
and spa experience, as it should be in a
country where over 1600 thermal springs
abound and where hammam and 
massage treatments have been perfected
over thousands of years. A huge array of
luxury hotels, Turkish baths and spa-

centres offer visitors the perfect spa 
experience to suit all tastes and budgets.

A Country of Many Colours

There is something for everyone in Turkey.
Families delight in the clear, calm waters,
sandy beaches, child-friendly resorts and
huge varieties of activities on offer, from
water sports and diving to sunbathing
and snowboarding. Whether you’re
searching for romance, adventure, 
tranquillity or relaxation, year-round
games of golf, snorkelling amongst
sunken treasures or dancing till dawn,
Turkey offers an exceptionally diverse 
holiday experience for everyone. 

We look forward to meeting you at WTM
2007, Stand No: EM120. 

Turkish Culture and Tourism Office: 
T: 020 7839 7778; F: 0207 925 1388; 
E: info@gototurkeyco.uk; 
W: www.gototurkey.co.uk

Pamukkale: Thermal Tourism

Kursunlu: Eco tourism

Turkey – enchantment like no other
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tourist arrivals at frontiers. Indeed, there 
is a reported recovery of both the Japanese
and American markets, while urban tourism
has been strong. And despite a lack of snow
in the Alps and Pyrenees in the prime skiing
months, its late arrival allowed the season
to be extended.

Football factor kicks in

Arrivals in Germany (+9%) have been rising
consistently faster than those in many 
competing destinations, and this trend
seems to have persisted into 2007. The
tourism industry scored a great success
with the FIFA Football World Cup in 2006,
and the interest and goodwill generated
have helped to sustain the momentum.

By contrast, Austria was down by 2%. The
mild winter season was difficult for the
mountain resorts, but cities continue to do
better, with the help of new low-cost flights
and effective marketing. 

International arrivals in Swiss hotels were
up 7% in January-April, with increases in
both business and leisure travel, and strong
growth from India and Russia in particular.
Again, new no-frills flights contributed. 
Monaco reports an excellent performance
in independent leisure tourism, which has
taken advantage of a hotel capacity rise 

of 34% since 2002. Few figures are as yet
available for the Netherlands, Belgium 
and Luxembourg, but the Panel of Experts
suggests good results.

By contrast to the trend in the rest of
Europe, provisional figures point to a slow-
down in growth to Northern Europe (+4%)
in the first four months of 2007. 

Dollars and duty

Visitor arrivals in the UK were up less than
3%, with large fluctuations in individual
months, the situation obscured by temporary
disruptions to airline services caused by bad
weather and the threat of strike action by

British Airways cabin crews, which did not
materialise. Opinions vary, but tourism from
North America seems to be performing
poorly. This is possibly due to the weakness
of the US dollar, while the UK Government
increased Air Passenger Duty from February
1. Ireland (+4%), on the other hand, reports
an increase in arrivals from the US, as well
as from the European Union. 

The five Nordic countries have all provided
provisional figures for the first three or four
months of the year – three with moderate
increases (Denmark +3%, Norway +4% and
Sweden +2%), one with a strong increase
(Finland +13%), and another, Iceland,
recording an exceptional 28%. Scandinavia 

> continued on page 153
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Did you know?

� The highest point in the Netherlands
is 321 metres above sea level and is 
officially called a mountain.

� Europe accounts for some 50% of all
global travel arrivals and departures.

� France is the most popular destination
in Europe, receiving almost 10% of the
world’s international travellers. 

� The European stork flies to Africa for
the winter and returns to the same roof
top nest to breed in the spring. 

� The average Swede drinks 30 lbs of
coffee a year.

�  Iceland was one of the strongest
performers in the first few months of
2007, recording an increase in visitors 
of 28%.
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Cyprus welcomed 2.4 million tourists in
2006, with 1.36 million arrivals from the
UK. The island has established itself as a
quality destination and among its main
objectives are an increase in tourists’ per
capita spend and average length of stay,
as well as encouraging year-round
tourism.

The island’s main assets include its culture
and history, the natural environment, an
excellent climate, a variety of landscapes, 
a unique geographical position at the
crossroads of three continents, the 
friendliness and hospitality of its people,
and the multitude of activities on offer.
The unique advantage of Cyprus is its
small size, which means it offers a varied 
experience in an easily accessible space.

It has developed a range of special 
activities to achieve its objectives.

NATURE: the environment has lent itself 
to the creation of a number of nature
trails and cycling routes. In 2008, six wine
routes will be available which have been
developed in partnership with the EU to
promote the island’s long tradition of
wine production. In addition, the Cyprus
Sustainable Tourism Initiative, set up by
the Travel Foundation, has organised a
series of six village routes to encourage
visitors to discover the ‘real’ Cyprus and 
to promote the protection of the environ-
ment so that future holidaymakers can
continue to enjoy the island.

DIVING: enthusiasts can enjoy spectacular
sea caves and tunnels, a dazzling array of
marine life, and the Zenobia, one of the
best wreck sites in the world.

GOLF: there are three golf courses in 
the Pafos region, all set amid beautiful
scenery, with plans for several more.

CONFERENCES: Cyprus has gained a 
reputation as a first-class meetings venue,
and there are plans for a new 2,000 seat
convention centre in Limassol.

SPA AND HEALTH: several luxury hotels
have excellent spa facilities, ideal for 
relaxing breaks.

WEDDINGS AND HONEYMOONS: a mild
climate year round, romantic settings and
simple procedures for arranging weddings,
have made the island a popular choice for
couples wishing to be married abroad.

CULTURE: Cyprus has a history dating 
back at least 10,000 years, which has left
a legacy of fascinating and important
archaeological sites.

LONG STAY: third-age visitors can take
advantage of the mild weather and value-
for-money living to escape from colder
climes for several weeks during the long
winter months.

EURO: The official currency of Cyprus will
change from the Cyprus pound to the
Euro on January 1, 2008, with the 
parallel use of both currencies until 
January 31, 2008. 

BLUE FLAG BEACHES: Three additional
beaches have been awarded Blue Flag 
status in 2007, bringing the total number
to 52. The EU has announced that the sea-
water in Cyprus is the cleanest in Europe.

Two new airports will be constructed 
on the Island by Hermes Consortium at a 
cost of €622 million. The capacity of
Larnaka will be increased from 4 million 
to 9 million, and Pafos, which is currently
hosting 1.2 million, will be able to handle
2.7 million. Larnaka is scheduled to open
in November 2009 and Pafos is expected
to open in November 2008.

Considerable investment has been made
to both the existing 
airports of Larnaka and
Pafos, which have greatly
improved their facilities
and user-friendly 
operation. 

Diving in Cyprus

Picturesque Troodos amid the mountains

Kourion Theatre
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Cyprus has established itself as a popular
golfing destination, with ideal conditions
at three first-class courses providing 
quality facilities. The newest, Aphrodite
Hills, overlooks the sea by the birthplace
of Aphrodite, and the first course built,
Tsada, has just completed an extensive
programme of renovation. 

Holidaymakers can experience authentic
Cypriot life at an agrotourism village, explore
UNESCO heritage and archaeological sites,
tantalise their taste buds with mouth-
watering meze, be pampered and relax 
at many top spas, or choose to take part
in adventure activities.

Throughout the island, the varied terrain
and temperate climate offer ample 
opportunities for outdoor pursuits and
soft adventure. Activities include hiking,
biking, horse riding, hang-gliding, para-
chuting, surfing, sailing, angling and more.

The island is packed with natural wonders,
including 140 unique plant species, the rare
moufflon wild sheep, and eight national
forest parks and reserves, including the
Akamas National Park, an unspoilt wilder-
ness encompassing Lara Bay, the protected
breeding ground for the endangered
Green Backed Turtle.

Cyprus has an array of world-class spas,
many offering expert thalassotherapy
using seawater, as well as unique treat-
ments with local produce, and is gaining 
a reputation as a relaxing, top short-break
destination. 

The Troodos Mountains offer an unusual
contrast to Cyprus’ golden beaches, with
alpine settings and lush green forests.
During the short snow season, from
January to March, visitors can soak up the
sun in the coastal resorts, then within an
hour be skiing or snowboarding in the
mountains. Vineyards, orchards, 
monasteries and 10 Byzantine churches
on the UNESCO World Heritage list can
also be explored in this area.

Home to the island’s largest international
airport, Larnaka gives most visitors their
first taste of Cyprus and is an excellent
base for exploring. As the oldest city on
the island, it has a wealth of history and 

culture, while the palm-fringed seafront
promenade provides an elegant café culture
ambience. The region will benefit from
major investment over the next few years.

Places of interest include the ancient
city-kingdom of Kition, with architectural
remains from the 13th century BC, as 
well as Larnaka Fort, which dates from 
the 17th century and is now home to the
Medieval Museum.

Other attractions within striking distance
of Larnaka include the quaint village of
Lefkara, famed for its silverware, lace and
Neolithic settlements.

Nicosia, the Capital of Cyprus, is the only
remaining divided capital city in the world.
It is surrounded by a huge 16th century
fortress and incorporates museums,
ancient churches, Medieval buildings and
monuments of historical interest, as well
as shops, cafes and tavernas. Among the
sights not to be missed are the Cyprus
Museum, home to the island’s most
important collection of antiques and
treasures from the Neolithic age to the
Roman period, and Famagusta Gate.

The Famagusta region, including Ayia Napa
and Protaras, is known today for its beauti-
ful golden beaches lapped by clear waters.

Ayia Napa was once a small fishing village
but is now a popular holiday resort for all
ages, the Town Square and Monastery
area forming the focal point, where 
visitors can mingle with the locals and
sample local delicacies. 

The Water Park, with its theme of the gods,
will provide hours of fun for families, and
the new Thalassa Sea Museum, housed in
a modern, multi-purpose building, is aimed
at promoting awareness of the marine
heritage of Cyprus, from prehistoric times
to the present.

In autumn and winter, the numerous 
cultural festivals organised in the area
include cookery classes, history trails, 
hiking, biking and music.

The Protaras region, with its beautiful
beaches, windmills and national park, has
every type of watersport. The resort, as
well as the nearby villages, offers a choice
of tavernas for evening dining.

Limassol is Cyprus’ second-largest city, 
a cosmopolitan resort known for its spas
and easy access to the mountains and
important archaeological sites. It is home
to the island’s main port and is the centre
of the country’s wine industry. This lively
town hosts the top two festivals on the
island, the pre-lenten Carnival and the
Wine Festival.

The Lemesos Medieval Fort was built in
the 14th century on the site of a former
Byzantine castle, and it was here according
to legend, that Richard the Lionheart
married Berengaria of Navarre. The area
around it has been renovated to a high
standard, with quality restaurants and
chic cafés. The Cyprus Wine Museum, a
15-minute drive from Limassol in Erimi,
traces the history of Cyprus wine and is
housed in a 150-year-old stone building.

The city of Pafos has many cultural and
natural treasures and is listed as a UNESCO
World Heritage Site. Its history dating
back thousands of years makes the resort
a firm favourite with visitors.

Popular sites include the Tombs of the
Kings, the impressive underground burial
sites of the high officials dating from the
4th century BC, and the mosaics at the
House of Dionysos, House of Theseus and
House of Alon. 

Not to be missed is Petra Tou Romiou, the
birthplace of Aphrodite, the Goddess of
Love. Legend has it that she rose from the
waves in this dramatically beautiful spot.

Cuisine in Cyprus is every visitor’s enjoy-
ment. Make sure you sample traditional
food and Cypriot meze- a series of up to
30 different courses including dips, tava,
afelia, moussaka, souvlakia (kebabs), vine
leaves, and much more. Look out for the
‘Vakhis’ certificate awarded to restaurants
serving authentic Cypriot food in a 
traditional atmosphere and enjoy the 
real taste of Cyprus.

For further information
visit: www.visitcyprus.com
or contact the office 
of the Cyprus Tourism
Organisation in the UK. 
T: 020 7569 8800Cycling in the Troodos Mountains

Golfing in Cyprus

Aphrodite's birthplace, Petra Tou Romiou

Cyprus – a whole world to discover

WTM Europe

152

World Travel Market Official Catalogue 2007

seems to be benefiting from the booming
Russian market and its strategic position 
on the polar air routes from East Asia.

Arrivals in Southern and Mediterranean
Europe (+8%) have returned to healthy
growth. After a significant setback in 2006,
Turkey (+16% to May) seems to have
rebounded, due largely to a strong 
performance from Istanbul, host to many
congresses, trade shows, sports events and
festivals, and effective promotion of the
city’s arts and cultural life

Countries in the Western Balkans report
large increases: +51% for Serbia, +16% for
Croatia, and +12% for Slovenia, although
the Former Yugoslav Republic of Macedonia
managed just +5%. Data was not available
for Greece, but Athens’s hotels report
strong results, due to sports events, 
conferences, city-break products and 
student tourism. 

Italy starts 2007 in style   

Two of the leading destinations in Europe,
Spain and Italy, have shown very different
results – +1% and +17% respectively.
Experts report favourable climatic conditions
for cultural tourism, but poor ones for 
winter sports. Niche products, including
nature and activity tourism, food and wine
tours and cruises, are also doing well. In

Spain, business travel continues to prosper,
but the leisure market is less dynamic. 

Portugal (+5% for nights in hotels and 
similar) is reaping the benefits of recent
investment in tourism. Malta, which had

seen a decline in arrivals of 4% in 2006,
reported a 6% increase in the first four
months of 2007, thanks in no small part to
the impact of its first low-cost airline service.

Cyprus (-5%) has possibly been affected 
by increased fees at Larnaca and Paphos 
airports introduced in April, and by the 
situation in Lebanon. But with the latter
strongly supporting its tourism industry,
both markets are showing marked 
confidence in the future. 

Central and Eastern Europe (+7%) had a
good start to 2007 after a fairly flat 2006.
But since many countries in the region had
not reported arrivals for 2007, the situation
was still unclear. A feature of recent years
has been the economic prosperity of the
Baltic States – Estonia, Latvia and Lithuania
– and the dynamism of their tourism 
industries, although growth has 
significantly slowed since 2005. No data
was available for Latvia, Estonia reported 
an increase of just 3%, and Lithuania’s 
international arrivals in commercial 
establishments increased by 26% over the
period. The country is investing in aqua
parks, bicycle routes and river cruises, 
suggesting an emphasis on nature-based
tourism, and there has been a rise in low-
cost airline services. 

> continued on page 158

Did you know?

� Europe has six of the 10 most-visited
countries in the world and seven of the
Top 10 travel earners.

� Almost 25% of all Danes have the 
surname Jensen, Nielsen or Hansen.

� The Volga is Europe’s longest river,
flowing 2,290 miles through Russia. 

� With only 0.008% of the world’s area,
the Netherlands is its third-largest
agricultural exporter, after the US and
France. 

� The tide on the River Severn estuary
in the West of England can rise and fall
by 41 ft, the height of three double-
decker buses one on the top of the other.

� Europe occupies 18.9% of the global
land mass and is home to 12.4% of its
population. 
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For further information on North Cyprus please call 020 7631 1930,
come and see us on stand EM140 at WTM, email trade@northcyprus.cc

or simply visit our new website www.northcyprus.cc
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North Cyprus is the Med’s best-kept
secret. But those who have discovered it
love the slow pace of life, value for money
and delightful village-fee, the combination
of beautiful bays and enchanting sights,
and a sunny climate all year round, which
makes it an ideal getaway for every season.

Located at the crossroads of three 
continents, and just 40 miles from Turkey,
North Cyprus is bursting with intriguing
antiquity and a rich cultural history, 
exemplified by countless castles, churches,
monasteries, mosques, abbeys and ruins.
Visitors will enjoy the enduring echoes 
of this living open-air museum – and the
island’s European influence means it’s 
an especially attractive destination for 
the UK market.

Although Turkish is the official language
in the north of Cyprus, English is still
widely spoken, everybody drives on the
left, and British plug sockets are the norm.

Idyllic beauty

The North Cyprus coastline is astonishingly
beautiful, with timeless harbours where
you can dine al-fresco, and beaches that
stretch for miles, while the depths of the
crystal-clear azure seas have many of the
region’s best dive sites. A labyrinth of craft
shops, ancient sites and family-owned
restaurants awaits exploration in the
vibrant towns, and idyllic scenery and 
picturesque villages dot the gentle 
countryside.  

Not only is North Cyprus relaxing and 
hospitable, it’s also not a typical stop on
the tourist trail. Which means no over-
crowding, mass tourism or noisy clubs – 

a rare find on the Med today. The region 
is also made appealing by its people – you
may not find scores of trendy cafes, but
the warm and hospitable welcome from
the locals and the al-fresco dining culture,
based around fresh local produce, make 
a visit truly enjoyable.   

Eco-tourism

For the adventurous, the ‘pan handle’
of the Karmas Peninsula is ideal; this is
where the turtles breed – thanks to help
from enthusiastic UK volunteers – where
road signs alert you to roaming donkeys,
and you are greeted warmly at the 
restaurants and bars. Then, of course,
there are the unspoilt beaches for a few
days relaxation.

Eco-tourism has also arrived in North
Cyprus. The ancient Turkish Cypriot village
of Büyükkonuk, Karpaz, for example, is
operating its first bed and breakfast

guesthouse, restaurant, tourist information
office, craft shop and activity centre. Here,
and at the guesthouse, visitors can make
traditional hellim cheese and olive bread
under the supervision of the locals. Or try
milking goats, walk with shepherds behind
their flocks, and walk through bright fields
during the wild flower season. Additional
village guesthouses will open around
North Cyprus next year.

Exciting developments 

Now is an exciting time to visit North
Cyprus, as facilities are developed to add
variety to life, such as the opening in April
of the Korineum Golf and Country Club,
which has the first eco-friendly, 
professional 18-hole course. In addition,
there is a growing array of boutique and
luxury hotels, villas and small family-run
properties set in the hills, and simple
apartments and beachside properties
ideal for family holidays; every taste and
budget is catered to.

North Cyprus really is the Mediterranean’s
best-kept secret. Now is the time to 
discover all it has to offer. We look forward
to meeting you at WTM 2007, stand no
EM 140.

For further information or to order a
brochure, please contact the North Cyprus
Tourism Centre, 29 Bedford Square,
London WC1B 3ED; T: 020 7631 1930; 
F: 020 7462 9789; E: trade@northcyprus.cc;
W: www.northcyprus.cc

Picturesque sea-view

St Hilarion

North Cyprus – the Med’s best-kept secret
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Bulgaria’s rich cultural heritage and 
natural beauty make it ideal for a wide
variety of holidaymakers and travellers. 
It is noted for long balmy summers,
dreamy, scented rose fields, orchards and
sun-drenched vineyards. It is also a winter
wonderland - with snow-laden mountains
and pine forests stretching as far as the
eye can see, glistening like diamonds
under an ever-blue sky.

Land of ancient civilisations

You have to see the magnificent Thracian
treasures and the stupendous Greek and
Roman cities to understand why Bulgaria
became the cradle of Slav culture.
Literature, art and music have flourished
here for over 13 centuries, making a 
powerful contribution to European culture.

Archaeological discoveries confirm that
Bulgaria was already inhabited in the
Stone Age. The oldest gold treasure in the
world, which dates from this period, was
found near Varna and is now partially
exhibited in Varna Archeological Museum. 

Among the other finds, probably the best
known is the Panagyurishte hoard – nine
Thracian ritual vessels of pure gold 
weighing over 6 kg and decorated with
scenes from mythology.

Tradition

You will hear tradition in the unique
rhythm, melody and harmony of Bulgarian
folk songs and chants; you will sense it in
the joie de vivre atmosphere of the rites
and celebrations; you will discern it in the
everlasting beauty of the handicrafts, 
finely made ceramic vignettes and wood
carvings, colourful rugs and hammered
copperware.

Nature

The natural world will fascinate with its
creativity, squeezing so much beauty into
such a tiny land: curious rock formations
and mysterious caves; sunny seashores
with golden sands; quiet coves and 
romantic capes; majestic mountains with
fiery peaks; mirror lakes and shady, 
scented woods. 

Bulgaria occupies a relatively small area –
111, 000 sq. km - but is nevertheless 
distinguished by generous and varied
nature. The coastal strip is 380 km long,
16 mountains have their individual 
characteristics, there are sheltered valleys
and high plateaux, over 600 curative 
mineral springs, dozen of unique natural
phenomena, a healthy climate and diverse
flora and fauna.

Seaside holidays

The Bulgarian Black Sea coast is well
known for its beaches of fine, golden
sand, dunes scattered with indigenous
plants, and small coves with steep shores
and underwater caves. There are plentiful
opportunities for surfing, water skiing, 
diving, underwater archaeology, and other
watersports, including sailing in the ports
of Balchik, Varna, St. Vlas, Nessebar and
Bourgas. 

Balneo, spa & wellness

Almost every type of mineral water can be
found in the country. Especially valued are
the vast reserves of high quality curative
firth mud and turf, while some of the
hottest mineral springs in Europe are to
be found in Bulgaria. Resorts with spas

have the advantage of being located in
regions with favourable weather, either 
in the mountains or by the sea.    

Mountain tourism

For the past few years, Bulgaria has been
gaining in popularity as one of the most
promising winter destinations in Europe,
thanks to its beautiful landscapes,
favourable mountain climate, good infra-
structure in alpine resorts, and modern
hotels in line with European standards 
of quality and professional service.

Wine & Dine

Wine tours are an excellent way of seeing
the sights. The Melnik wine from south
western Bulgaria has always been popular,
and some of the older locals have vivid
memories of when Sir Winston Churchill
placed his regular annual order for it. The
big-leafed Melnik vine is  grown only
along the Struma River in this region.
Northern Bulgaria is celebrated for its
Gumza variety; the wines are full-bodied,
with a robust ruby colour and a mild fruit
flavour. Eastern Bulgaria, on the other
hand, is better known for its white wines,
of which Dimyat is the most widely
spread.

Albena

Banderitsa

Bulgaria – modern destination for all seasons
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Portugal offers an extraordinary diversity
of experiences and landscapes within a
compact space. From the rugged 
mountain peaks, remote gorges and 
terraced vineyards of the north, to the
pristine beaches, rolling hills and wide
horizons of the south, visitors will discover
a fascinating array of attractions.

So why not come and get to know us 
better? You’ll be pleasantly surprised by the
countryside, the cultures and the climate.

Discovery is the hallmark of this sea-
faring nation, and contact with far distant
civilisations endowed Portuguese culture
with a universal dimension. We have
inherited symbols of many places and 
a natural flair for combining the old and
the modern, the traditional and the 
contemporary. Our colourful history also
shaped the identity of the country’s warm
and hospitable people.

Lisbon is the best starting point for an
understanding of Portugal. Get to know
the capital’s narrow streets, winding their
way up and down the historical quarters,
and from its hilltops, look out over more
modern architectural styles, designed
around the broad sweep of the river

Tagus. Along with Bairro Alto, the 
riverfront is today one of the city’s most
animated quarters, with trendy bars and

restaurants. Lisbon is packed with a
youthful energy that is as contagious 
for its citizens as it is for its visitors.

Portugal is synonymous with the sun 
and nature. Whether you’re on the coast
or deep in the countryside, the weather
and the scenery never let you down.

An unrivalled variety of resorts makes 
the Algarve a wonderful place to visit,
even in winter. On the less crowded Costa
Vicentina, with its small coves and
unspoilt beaches, you’ll feel like a real
explorer. But no matter what kind of 
seaside holiday you prefer, with 850 

kilometres of fine white sand, Portugal’s
coast has something for everyone. And
that’s before we’ve even touched on the
islands.

Portugal is also a golfer’s paradise. Not
only because it has more than 70 superb
golf courses, but also because the mild 
climate makes it possible to play year
round. With excellent weather, Portugal
attracts some of the world’s most discern-
ing golfers, who come to enjoy courses
that vary in both design and difficulty.
That’s why the country regularly hosts
major tournaments on the international
circuit, such as the Portugal Masters.

So why not check into one of our luxury
resorts to enjoy the highest levels of 
service. Perhaps most enchanting of all,
you could take a cruise or flight and head
due west to the shores of semi-tropical
Madeira. It stages the annual Madeira
Open golf tournament and has nine 
kilometres of beaches on Porto Santo Island.

To find out more about Portugal’s wide-
ranging appeal, check out our website:
www.visitportugal.com

Monte Rei Golf Course, Tavira, Algarve

Madeira

Expo, Lisbon

Portugal –
from mountains to beaches to world class golf
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Royal course, Vale do Lobo

Belém district, Lisbon

Poland – the sub region’s second most
important destination, after Russia –
reported an increase of 14% in the first
quarter of 2007. First-quarter arrivals in 
the Czech Republic were up 8%. Among 
the major destinations in Central Europe,
Hungary (-11%) is striving to overcome the
setbacks to tourism caused by economic
and political difficulties.

Romania and Bulgaria acceded to the EU 
in January 2007. The former’s entry, and 
the status of Sibiu as a European Cultural
Capital in 2007, is seen as an opportunity
for increased leisure and business tourism.
Bulgaria is also forecast to benefit from
membership of the Euro club. Arrivals in
Romania were up 11%. 

Figures for Russia show an 8% increase, and
the Panel of Experts gives high ratings to
the destination’s performance, expressing 

a belief that the adoption of the new law
on the financial responsibility of tour 
operators will lead to a great improvement
in professional standards. The Federal Agency
for Tourism reports strong increases in
leisure and business travel from most major
European markets, the US and Canada.

Green light for ecotourism 

Given the current European and world 
prosperity, there is no reason to expect a
radical slowdown in the growth of 
international tourism to Europe. This is 
not to deny there are reasons to expect a
modest slowdown: the recent boom has 
to some extent been a recovery from the
setbacks of 2001-2003, and this recovery
has more or less run its course.

The strength of the euro and other
European currencies may discourage some

potential long-haul visitors, and encourage
some European travellers to travel beyond
the region. In some cases – notably Ireland,
Greece, Spain, Portugal, Russia, Turkey and
Iceland – the effect of a strong currency is
exacerbated by comparatively high inflation,
damaging price competitiveness and profits.

High fuel prices remain a problem, but one
which so far has had little effect on a travel
boom that seems much influenced by the
introduction of new airline services. A 
significant decline in prices is regarded as
unlikely, but equally there is no immediate
threat of the imposition of heavy taxes on
aviation fuel.

Many experts believe niche products and
ecotourism will prosper. The Austrians, 
worried by the unreliability of traditional
winter sports tourism, are making extra
efforts to encourage scenic and nature-
based tourism, with the help of hassle-free
rail and water transport. Unlike the Finns,
they expect continued growth in health 
and wellness tourism. In Denmark, camping
and cruising are expected to do well, and
Finland should benefit from new products
in Lakeland and Lapland, as well as 
cultural tourism.

Czech Tourism’s strategy for 2007 is focusing
on the country’s wealth of history, activity
holidays, theme breaks, spas and corporate
and incentive tourism. Slovakia has a 
similar set of priorities, Slovenia is hopeful
about the prospects for golf, Greece and
Italy are enthusiastic about the fashion 
for cruises, Spain successfully hosted the
America’s Cup, and Portugal the ISAF World
Sailing Championships.

> continued on page 164
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Where eagles dare: Palacio Nacional da Pena, Sintra, gives a bird’s eye-view near Lisbon, Portugal

Aspects of Russian religion: onion-domed cathedral contrasts with the wooden church in Suzdal
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The premier event for the Russian travel
and tourism industry, MITT, takes place
annually in the country’s bustling capital,
Moscow. The event kicks off the spring
and summer seasons with an enormous
variety of destinations and activities to
tempt the Russian tourist.

On 19-22 March 2008, the Moscow
International Travel and Tourism exhibition
(MITT) will celebrate its fifteenth year at
the forefront of the Russian travel and
tourism industry. Visitors to the exhibition
will be presented with an array of inviting
stands, 2,700 in total, promoting destina-
tions from 118 countries and regions – a
reflection of the trend for a wider variety
of destinations amongst Russian travellers.

The lure of the Russian market is clear:
Russia has the fastest growing outbound
market in Europe and the third fastest in
the world. Destinations are becoming
more varied and demand is growing for all
types of holiday experience. In addition to
increasing numbers of holidaymakers and
business travellers, Russian tourists are
well known as big spenders and are
extremely sought after by destinations
around the world. 

MITT is ranked one of the top five travel
trade exhibitions in the world by the
World Tourism Organisation. Visit Britain
claims that MITT is the most important
travel exhibition in the region and a must-
attend event for tourism companies 
looking to crack the Russian market.

Tatiana Khoreshok of Visit Britain explains,
“One of the important things about the
Russian market is that you have to be 
constantly coming here and keeping the
momentum. You can’t let it go and expect
that it will deliver on its own, so people
who understand this come here and get
good business”.

Not only is MITT essential for maintaining
interest in a particular destination or 
service, but participants also relish the
opportunity to network, generate leads
and gather all-important information
about the market and competitors – all 
in a very short space of time and in a 
convenient setting.

MITT attracts both commercial visitors
and consumers, who combine to form an
audience of 82,000 visitors. For the first
two days of the exhibition, the focus is on
business, while for the remaining days,
the exhibition is open to both consumers
and trade visitors. 

The 2008 event will also feature MITT’s
first ‘Partner Country’ – Turkey. Turkey has
always had a large presence at MITT, with
over 500 companies taking part in 2008.
Its enhanced status at the show coincides
with the ‘Turkish Year of Culture’ being
celebrated throughout Russia in 2008. 

Stephen Keen, ITE’s International
Operations Director, explains the 
importance of this move: “Turkey will
become part of the fabric of our promotion
of MITT. Attracting a high-profile partner
like Turkey is another boost for MITT and
we hope to sign up another exclusive
‘Partner Country’ for the event in 2009”.

The fifteenth edition of MITT is an 
impressive milestone for an event that
takes place in such a fast-developing 
market and yet it looks set to grow for
many years to come. 

For more information about MITT, please
visit www.mitt.ru, or for information about
other shows in the ITE travel portfolio
(which include UITT – Ukrainian
International Travel and Tourism exhibition
and Otdykh Leisure Moscow Exhibition),
please visit www.travel-exhibitions.com.

MITT: attracts large numbers of visitors

MITT: a place for business

MITT – Russia’s no.1 travel event
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Who’s who in Central, Eastern
and Northern Europe

Austrian National Tourist Office
Director: Oskar Hintregger
T: 020 7440 3830
E: London@austria.info
W: www.austria.info

Belgian Tourist Board
Director: Francoise Scheepers
T: 020 7531 0390
E: info@belgiumtheplaceto.be
W: www.belgiumtheplaceto.be

Tourism Flanders Brussels
Director: Dawn Page
T: 020 7307 7738
E: info@visitflanders.co.uk
W: www.visitflanders.co.uk

Croatian National Tourist office
Director: Josip Lozic
T: 020 8563 7979
E: info@cnto.freeserve.co.uk
W: www.croatia.hr

Czech Tourism
Director: Iveta Schoppova
T: 020 7631 6427
E: info-uk@czechtourism.com
W: www.czechtourism.com

French Government Tourist Office
Director: Jean Pierre Courteau
T: 09068 244 123
E: info.uk@franceguide.com
W: www.franceguide.com/uk

German National Tourist Office
Director: Udo Grebe
T: 020 7317 0908
E: gntolon@d-z-t.com
W: www.germany-tourism.co.uk

Hungarian National Tourist Office
Director: Adam Ligeti
T: 020 7823 1032
E: htlondon@btinternet.com
W: www.gotohungary.co.uk

Netherlands Board of Tourism 
& Conventions
Director: Andrew van der Feltz
T: 020 7539 7950
E: info-uk@holland.com
W: www.holland.com/uk

Polish National Tourist Office
Director (acting): Ewa Binkin
T: 0870 067 5012
E: info@visitpoland.org
W: www.visitpoland.org

Romanian National Tourist Office
Director: Maria Iordache
T: 020 7224 3692
E: romaniatravel@btconnect.com
W: www.romaniatourism.com

National Tourism Organisation of Serbia
(JAT Office) T: 020 7629 2007
E: sales@jatlondon.com
W: www.serbia-tourism.org

Slovenia Tourist Board
T: 0870 225 5305
E: info@slovenia-tourism.co.uk
W: www.slovenia.info

Switzerland Tourism
Director: Evelyn Lafone
T: 020 7845 7680
E: info.uk@switzerland.com
W: www.myswitzerland.com

Who’s who 
in Southern Europe

Cyprus Tourism Organisation
Director: Orestes Rossides
T: 020 7569 8800
E: informationcto@btconnect.com
W: www.visitcyprus.org.cy

Greek National Tourist Organisation
Director: Panos Argyros
T: 020 7495 9300
E: info@gnto.co.uk
W: www.gnto.co.uk

Italian State Tourist Board (ENIT)
Director: Valerio Scoyni
T: 020 7408 1254
E: italy@italiantouristboard.co.uk
W: www.italaintouristboard.co.uk

Malta Tourist Office
Director: Chris Fenech
T: 020 8877 6990
E: office.uk@visitmalta.com
W: www.visitmalta.com

Portuguese Tourism Office
Director: Jose Antonio Preto da Silva
T: 020 7201 6666
E: info@visitportugal.com
W: www.visitportugal.com

Spanish National Tourist Office
Director: Manuel Butler
T: 020 7486 8677
E: info.londres@tourspain.es
W: www.spain.info

Turkish Culture and Tourism Office
Director: Tulin Sermin Ozduran
T: 020 7839 7778
E: info@goturkey.co.uk
W: www.gototurkey.co.uk

Who’s who in Scandinavia

Danish Tourist Board
Director: Henrik Kahn
T: 020 7259 5958
E: London@visitdenmark.com
W: www.visitdenmark.com

Finnish Tourist board
Director: Anna Lind
T: 020 7365 2512
E: e.mek.lon@mek.fi
W: www.visitfinland.com/uk

Icelandic Tourist Board
Director: Magnus Oddson
T: 00354 535 5500
E: info@icetourist.is
W: www.icetourist.is

Innovation Norway
Director: Heidi Dahl
T: 020 7389 8800
E: London@invanor.no
W: www.visitnorway.com

Swedish Travel and Tourism Council
Director: Fredreich Barthold
T: 020 7108 6168
E: uk@visitsweden.com
W: www.visit-sweden.com
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Gaudi masterpiece: Sagrada Familia, Barcelona

Festival mystery: mask for carnival in Venice
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